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Design of Triple Band Hybrid
9 Microstrip Antenna for Bluetooth
Application

Rajeshwari Biradar Nellogi
Assistant Professor Department of Computer Science (Electronics)

Marathwada Mitra Mandal College of Commerce, Deccan. Pune.

Abstract
A design of hybrid semi-circle coupled slot loaded micro strip antenna is proposed for

triple band operations, the proposed antennas for triple band operations, the antenna has a

volume of 5x10x0.16 cm>.and operates between 1.58 GHz to 5.34 GHz. and gives is 3.683 dB.
The proposed antenna is excited through a single line micro strip feed using at three different

bands quarter wave of impedance matching transformer. The antenna is useful for the

application such as Bluetooth, Wireless, WLAN and WiMAX. The antenna parameters such as
bandwidth, return loss, gain and radiation pattern are discussed and presented.

Keywords - Hybrid micro strip antenna U-shaped slot, Corner Truncated, Bluetooth

Introduction

Emerging trends in microwave communication systems often require antennas with
compact size, simple in design, low cost.and capable of operating more than one band of
frequencies. Owing to its thin profile, light weight, low cost robustness, integrability, with
MMIC’s and ecase of installation [1].Numbers of investigations have been reported in the
literature for dual, triple and multiband operations [2-6]. Further the antenna can also available
for wider Slots on its patch [7], U-slot antenna with rotated hybrid circular patch [8], corner
truncated microstrip antenna. But the design and development of corner truncated hybrid semi-
circular antennas for triple band operations .it’s found to be rare in the literature this techniques

are reduce actual size reduction.
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A Study of E-Recruitment Awareness
15 among the Students of Graduate Level in
2017-18 in Select Colleges of Pune City

Gauri Jadhav

Assistant Professor, BBA, BBM Dept., Marathwada Mitra Mandal’s College of Commerce

Abstract

This paperis attempts to evaluate the students awareness on online job search engines to
get employed with respect to their qualifications. It gives the outline of students” knowledge
towards the E-recruitment process with the help Job Board Sites and also how they are utilizing
the E-resources available in the market to lay down a remarkable career path. The data has been
composed through a well thought-out questionnaire by taking a sample of near about
80Students’ (Final Year Pursuing Graduates & Post Graduates) who are studying in the
surrounding degree colleges, engineering colleges, and MBA colleges in Pune district,
Maharashtra. and the respondents are personally interviewed. The research reveals that students
are having lack of knowledge on online job portals in the way how to utilize the job portals,
how to register in a website with all his/her qualifications, qualities etc., and this research shows
the difference between post graduation and graduate students in terms of “knowledge on job
portals™. Finally, some important suggestions listed and advised to students how to utilize Job
Portals and how to lay their Career Path by using Electronic' Recruitment techniques like I-

recruitment websites.
Keywords: Online Job Portal, E-recruitment, Students Awareness, social recruitment

sites.

Introduction
The traditional recruitment process of recruiting employees through the ways of

advertising in print media has been replacing with the electronic recruitment process with the
evolution of new intermediaries (Job Search Engines) between employer and applicant. The

recruitment process has become very much easy for an employer to find a right person for a
much easy for an applicant to

VLEG

right job. The process of searching for a job has also become very
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11. A Descriptive Study of Impact of Robotics ou
Social Environment with its Problems and Prospects

Gauri Jadhav
Assistant Professor, MMCC, Pune.

Abstract
Humans and technology go hand in hand. The discovery of fire, for example, has affected
the history of mankind dramatically. Not only has it allowed humans to exercise more control
over their living environment, it also functioned as a catalyst in the development of humanity.
2 Inventions such as the eyeglass and the printing press had an enormous impact. The development
of vaccines and antibiotics allowed humans to reduce mortality rates significantly from the late
18th century onwards. Fossil fuel use, electricity, the internet, the computer and many other
robotics have improved efficiency and productivity in the past centuries. Further inventions must
thus be considered when thinking about the future. Technology offers considerable advantages,
but it also has the capacity to have a negative impact. Population growth would cause crises that
will force us to develop technologies that harm our environment. The use of robotics will also
increase unemployment levels among humans. Technology could however, also be used to help
falling populations create a sustainable society. Robotics could fill in the gaps in the workforce
and assist where necessary, while scientific research could focus on sustainable improvements.

@

Introduction

Keywords : Social impact, Societal impact, Positive and Negative impact.

Robotics in Current State

An assessment of the international state of robotics R&D published in 2006 by the
nonprofits analysis World Technology Evaluation Center (WTEC), found that the U.S. was
leading in robot navigation in outdoor environments, robot architectures (the integration of
control, sfmcture, and computation), and in applications to spacé, defence, underwater systems,
and some aspects of service and personal robots.

U.S. R&D efforts on tobotics have focused primarily on military and defence-related

applications—unmanned aerial, ground, and maritime systems, both surface and undersea. The
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10. Green Marketing - An Overview

Dr. Ashwini Kulkarni
Marathwada Mitra Mandal’s, College of Commerce, Pune.

Abstract

In the last decade, consumers have become more en lightened on environmental issues.
Green marketing refers to selling product or rendering services based on environmental benefit.
It came into existence in late 1980s and early 1990s. Green marketing is growing rapidly and
consumers are willing to pay a lot for green product. There has been little analysis of the impact
of this new market on the consumers and the environment so far. Green marketing affects all
areas of our economy, it does not just lead to environmental protection but it also creates new
market and job opportunities. Companies that are environmental stewards stand a chance of
gaining many satisfied and loyal customers. This paper deals with an overall highlighting on
green marketing and gives its overview.

Key Words: Green Marketing, Green Products, Importance of Green Marketing, Green
Marketing Tools, Challenges in Green Marketing.

What is Green Marketing?

According to the American Marketing Association, green marketing is the marketing of
products that are presumed to be environmentally safe. Thus green marketing incorporates a
broad range of activities, including product modification, changes to the production process,
packaging changes, as well as modifying advertising.

Other similar terms used are Environmental Marketing and Ecological Marketing. Thus
"Green Marketing" refers to holistic marketing concept wherein the production, marketing
consumption an disposal of products and services happen in a manner that is less detrimental to
the environment with growing awareness about the implications of global warming, non-
biodegradable solid waste, harmful impact of pollutants etc., both marketers and consumers are
becoming increasingly sensitive to the need for switch in to green products and services. While
the shift to "green" may appear to be expensive in the short term, it will definitely prove to be
indispensable and advantageous, cost-wise too, in the long run.

A product may be considered —greend if it:

¢  Conserves water and energy

e  Prevents contribuﬁons to air,
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12. A Study on the Realm of Performance Control in
Marketing Strategy

Ms. Avantika Lawrence
Faculty Members, MMCC.

Abstract
The realm of performance control includes (i) decision control of strategy or directing;

planning and control of strategy; performance control of strategy - strategic control and tactical
@ ontrol to correct strategy through a process of feedback and counter trouble if any; and dynamic
adjustments to competition and market (ii) performance control of structure and associated
integration and linkages issues (iii) performance control of conduct - measures to reinforce
successes: measures {0 overcome failures by a process of learning, implementation changes; and |
measures to counter ruin. Useful performance control is possible through an understanding,
identification and management of uncertainty, risk and goodwill. The usage of metrics to |
establish standards of expected performance and obtain measures of actual performance enabling

control is also an important consideration in the process of performance control in marketing

management and strategy.
Keywords: performance control, legitimacy equity, legitimacy risk, integration, risk,
_goodwill
¢ .ntroduction and Research Scope

One of the paradigms of management can be stated as to achieve organizational goals and

sadle il Mt 0 e v

objectives with optimal use /deployment of resources and includes (i) strategy (includes
planning, forecasting and directing) (ii) structure or organizing (includes staffing) to execute the
strategy (iil) conduct or the actual process of execution (including coordinating) (iv) measuring,
comparing and managing performance. Performance is the status of outcomes of decision

making to the organization and / or the status of delivery of the marketing offer to the customer

and / or to the firm; the status assessed on single or multiple dimensions / elements of managerial
/ marketing relevance.
Marketing strategy is a business cum functional strategy with a customer orientation and

a competitive focus; from a functional perspective marketing strategy consists of positioning

PART - II O NES =
: / / 1

)
g
[ b it i i

(3 Scanned with OKEN Scanner



| map———nmY

\D

inee that

SINESS ;»—.:'r.No.
RNS”. 1 |

ot theme |

business
1 modern
on of the
us, Hence
icogin of
hat every
event like
OMOITOW.
s and will

itribute 1o

n. We also
g5, We feel
;. We thank

VOLUMI

VI ISSULE - 11 - JANUARY-JUNE - 2018

CAME-C- ISSN 2319 - 6270 - IMPACT FACTOR - 5.191 (www.sjifactor.com)

Do CONTENTS OF PART - II "

nee such a

na Patha

o-ordinatoe-
13

Name & Author Name Page No.
| Talent Management and Knowledge Management - An Overview 1-7
Mrs. Prabha Kumari
2 Global Pattern of FDI Inflows in India 8-15
Dr. Anita Bhave
3 Fthics in Adopting I'T for Human Resource Management 16-22
Prof. Zarina Shaikh
Prof. Misba Kadri
4 Does Goods and Services Tax (GST) Leads to Indian 23-31
Economic Development?
Prof. Lionel D'Mello
5 Pathways to Green Computing/I'T 32-40
Prof. Sheena Abraham
Prof. Zarina Shaikh
6 A Study on Work Life Balance of Women Entrepreneurs and its Impact 41-42
on Business Performance with Special Reference to Pune Region
Prof. Karuna Jadhav
7 Demonetisation: It's Effect on Real Estate 43-47
Dr. Payal Samdariya
8 Impact of Demonetization on the Indian Economy 48-56
Dr. N. B. Shaikh
Ms. Kalpana Vaidya
9 The Role of Digital and Marketing in Consumer Behavior 57-67
N Mr. Rizwan Sayed 1.H. Sayed
10 Gireen Marketing - An Overview 68-76
! Dr. Ashwini Kulkarni
1 A Descriptive Study of Impact of Robotics on Social Environment with 77-83
its Problems and Prospects
i Gauri Jadhay
m1 2 A Study on the Realm of Performance Control in Marketing Strategy 84-100
' Ms. Avantika Lawrence
Cyber Security Law and Challenges for Business World 101-105

Mrs. Vishakha Nitin Wagh

(3 Scanned with OKEN Scanner




VOLUME - VI, ISSUE - 11 - JANUARY-JUNE - 2018 YOLU
CAME-C- ISSN 2319 - 6270 - IMPACT FACTOR - 5.191 (www.sjifactor.com) ‘ ;..CAM

8. Impact of Demonetization on the Indian Economy £

i L J

Dr. N. B. Shaikh I-;‘I"d'”
Professor, MMCC.
Ms. Kalpana Vaidya ’India’s
Faculty-Member, MMCC. .
_ — EeVasiOl
" Jaunde
Abstract .
£ entities

Demonetization is not the first time in India, but introducing Rs. 2000/-currency note s
. , . & their la

first time in India. Demonetization is one of the big steps initiated by Government in addressingg
£ onthen

: o . L of 2009
Research paper evaluates the Indian economy, to study the positive and negative aspects offf

the various issues like black money, counterfeit currency, corruption, terrorism etc.

demonetization and to assess the sectoral impact of demonetization on the economy,
Demonetization refers to Withdrawal of a particular form of currency from circulation. It is _the 4y
cleansing action for economic-prosperity. On the midnight of 8th November 2016, the :
Government decided to eliminate the existing Rs 500 and Rs 1000 notes from circulation andf®
gradually introduce a new set of notes. The government of Narenda Modi completely surpris 3
his citizens by suddenly announcing withdrawal of larger denomination currency notes from
circulation, forcing Indians to put their cash into banks. That would bring all the money infy
taxable account.

Keywords : Black money, counterfeit currency, demonetization, tax evasion, terro

financing.

Introduction

Demonetization is the act of stripping a currency unit of its status as legal tender.
occurs whenever there is a change of national currency: The current form or forms of money
pulled from circulation and retired, often to be replaced with new notes or coins. Sometimes,

country completely replaces the old currency with new currency.

restored as legal tender.

There are multiple reasons why nations demonetize their local units of currency:
®*  To combat inflation

*  To combat corruption and crime (counterfeiting, tax evasion)
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s R e . . . £ entities
Demonetization is not the first time in India, but introducing Rs. 2000/-currency note isg
. their la

first time in India. Demonetization is one of the big steps initiated by Government in addressingf
§ W . . . : & onthen

the various issues like black money, counterfeit currency, corruption, terrorism etc. Thisg
. - . = 0f 2009

Research paper evaluates the Indian economy, to study the positive and negative aspects offt

demonetization and to assess the sectoral impact of demonetization on the economy
¢ the two

Demonetization refers to Withdrawal of a particular form of currency from circulation. It is
cleansing action for economic-prosperity. On the midnight of 8th November 2016. th
Government decided to eliminate the existing Rs 500 and Rs 1000 notes from circulation and
gradually introduce a new set of notes. The government of Narenda Modi completely surpris
his citizens by suddenly announcing withdrawal of larger denomination currency notes from§
circulation, forcing Indians to put their cash into banks. That would bring all the money inof
taxable account.

Keywords : Black money, counterfeit currency, demonetization, tax evasion, terrori
financing,. »

Introduction

Demonetization is the act of stripping a currency unit of its status as legal 1ender.]
occurs whenever there is a change of national currency: The current form or forms of money i
pulled from circulation and retired, often to be replaced with new notes or coins. Sometimes,“
country completely replaces the old currency with new currency. :

The opposite of demonetization is demonetization, in which a form of payment

]

restored as legal tender.

.

There are multiple reasons why nations demonetize their local units of currency:

» To combat inflation

e  To combat corruption and crime (counterfeiting, tax evasion)
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13. Cyber Security Law and Challenges
for Business World

Mrs. Vishakha Nitin Wagh
Marathwada Mitra Mandal College.

Abstract
Cyber Security plays an important role in the development of information technology as

well as Internet services. Our attention is usually drawn on “Cyber Security” when we hear about
“Cyber Crimes”. This paper focus on cyber security law and challenges for Business World

suvhile adopting new technologies such as mobile computing, cloud computing, e-commerce, and
social networking. The paper also describes the challenges due to lack of coordination between
Security agencies and the Critical IT Infrastructure.

Index Terms - cyber security, cloud computing, e-commerce, mobile computing.
1. Introduction
The Internet is one of the fastest-growing areas of technical infrastructure development
In today’s business environment, disruptive technologies such as cloud computing, social
computing, and next-generation mobile computing are fundamentally changing how
organizations utilize information technology for sharing information and conducting commerce
online. Today more than 80 percent of total commercial transactions are done online, so this
field required a high quality of security for transparent and best transactions .The fight against
“ercrime needs a comprehensive approach. Given that technical measures alone cannot

prevent any crime, it is critical that law enforcement agencies are allowed to investigate and

prosecute cybercrime effectively

2. Latest on Cyber Security Issues
Privacy and data theft will be the top security issues that organizations need to focus. We

live in a world where all information is in digital form. Social fletworking sites provide a space
where users feel safe as they interact with friends and family. In the case of home users, cyber-
criminals would continue to target social media sites to steal personal data. There will be new
attacks on Android operating system based devices, but it will not be on a massive scale. The

fact tablets share the same operating system as smart phones means they will be soon targeted by
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Microwave spectroscopy modelling for geophysical parameter retrieval using
synthetic aperture radar (SAR) dataset
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The microwave spectroscopy is an extremely powerful tool for synoptic observation of the object on the earth or
planetary bodies. One of the best microwave spectroscopy imaging system is the synthelic aperture radar (SAR) remote
sensing. It operates in all weather conditions, though there is change in environmental conditions. In the present study
microwave L band SIR-C SAR dataset has been used. The various modellings have been used to classify and analyze the
geophysical parameters on the earth or planetary bodies. The modelling makes the process of estimating information beyond
the real observation range for data interpretation. In the present paper (wo most widely used modeling techniques for
microwave SAR spectroscopy, i.e., empirical model and an integral equation model (IEM) have been discussed. The aim of
the present work is accurate, reliable and skillful measurements of geophysical parameters. In the present work, surface
roughness, soil moisture, dielectric constant (¢) and backscattering coefficients (c°) ete. geophysical parameters have been
measured with the help of the statistical parameter and occurrence plane estimated from the microwave SAR image.

Keywords: Microwave spectroscopy, SAR, Geophysical parameters, Modelling

1 Introduction

Microwave spectroscopy is the study of the
interaction of matter and electromagnetic radiation in
the microwave region of the spectrum. The synthetic
aperture radar (SAR) is an active remote sensing
system, which acquired very high-resolution images
of the earth or planetary bodies. It has the capacity to
penetrate through clouds, fog, smoke, etc. though
there is change in environmental condition and
capable to sense the object on the Earth during the
day or night'. The modelling makes the process
of cstimating information; beyond the original
observation range is possible in data interpretation.
The land geophysical ~parameters like  surface
roughness, soil moisture, dielectric constant (g) and
backscattering coefficients (c”) etc. will be retrieved
by using modelling techniques.

The measurement of soil-moisture content is one of
the most important targets of remote sensing, and
significant amounts of experimental and theoretical
studies have been carried out since the late 1970s.

*Corresponding author (E-mail: mudassarshaikh333@gmail.com)

The soil dielectric constant (g) at microwave
frequencies exhibits a strong dependence on the soil
moisture content. The radar backscatter is sensitive to
soil moisture content. Surface roughness is the
other disturbing factor that significantly affects the
measurement of soil moisture. This quantity has also
been the subject of many investigations. In general, it
has been stated that backscatter is more sensitive to
this factor than emission. The variation of soil
moisture affects the both dielectric constant (¢) and
backscattering coefficients (o) calculation®”,

The surface roughness can be interpreted as
the topography of the surface nature on a scale of
a few meters to centimetres®. One of the common
approaches for soil moisture retrieval is the
development of direct models by simulating the radar
observations in terms of the soil attributes, such as the
dielectric constant and the surface roughness, of an
area with known characteristics. Dielectric constant
and roughness are the primary features that govern
the interaction of electromagnetic radiation with a
bare natural surface’. The dielectric constant 1s
directly dependent on ser ¢ and soil texture
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v Study of Bmerging Challenges for Sustainability of SIEZ Units in Pune

KalpanaVaidya
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\Dhatract

o

fast developing country needs (o survive and compete with rest of the world in

snational rade. To compete and increase the volume of international trade output is (o be

cased for which huge capital investment for industrialization s needed. The SEZs come with
Cand technology which is defictent in India, But the way for SEZs is not so clear due to
¢ specific reasons. The studies in this field are quite essential to study the performance of the
i the cconomy in attaining the goals and make suggestions improving their performance
i the interest of the nation, This study examines issues like impact of SEZs on overall economic
development and emplovment of SEZs in Pune region, It also tries to study problems faced by the

&
capiid

Qe

SEZS

eywords — SEZ- Special Economic Zones, Sustainable, Pune

Introduction

Special Economic Zones (SEZs) is one of the export promotion schemes of the government of
India among Export Processing Zones (EPZs), Hundred Percent Export Oriented Industrial Units
(EOUs), Technology Parks (TPs), ete. The Special Economic Zone is a geographical region
which has more liberal economic laws than a country's typical economic laws. SEZ is an
mstrument of capacity development with the goal to promote rapid economic growth by using
fiscal and business incentives to magnetize foreign investment and technology. At present, there
are more than 3,000 SEZs operating in 120 countries and accounting for over $600 billion in
exports and about 50 million jobs. By offering privileged terms, SEZs attract investment and
forcign exchange, stimulate employment and boost the development of improved technologics
and infrastructure. In these zones only the labour and banking laws will operate. The Indian
EPZs have contributed hardly 4 percent of the country’s exports In Asia, India was one of the
first countries to recognize the effectiveness of the Export Processing Zone (EPZ) model in
promoting exports. Hence, the first EPZ in Asia was set up in Kandla in 1965. The Special
Fconomic Zones (SEZs) Policy was announced in April 2000, with a view to overcome the
shortcomings experienced on account of the multiplicity of 2 controls and clearances, absence of
world-class infrastructure and an unstable fiscal regime, with a view to attract larger foreign
mvestments in India, with the minimum possible regulations, this policy planned to make SEZs
an engine for economic growth supported by ality infrastructure complemented by an
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( 11 Adoption of Innovative Factors and
[ sod their Benefits in Formal Education

g Dr. S. S. Kolhatkar
Assistant Professor, MMCC

Mrs. M. S. Deshmukh
Assistant Professor, MMCC

Abstract
The tremendous growth of education sector has seen a large population now being

identified as literate. The introduction of standardisation of educational processes and the
practices has further streamlined the various aspects of this sector. In accordance with the
education standards through norms and regulations, the large number of educational institutes
are witnessing competition and adapting themselves to the dynamic situation by practicing and
promoting innovative practices.

Our paper attempts to introduce innovation, the need for innovation and innovative
practices. Next, we identify the scope of implementing the innovative practices in the education
sector. The next section contains various parameters of education innovation like creativity,
reliability, stability, continuity and growth & development. The fourth section contains the

benefits to various stakeholders of the education sector which is- finally followed by the

conclusion.

I. Introduction

Education and training sector is undergoing a sea change in the recent past with the
focus shifted from public to private sector. Private sector is also actively involved in education
and its role will become more poignant in days to come. The private sector's role in the higher
education sector has been growing at a rapid pace over the last decade and needs to further
expand at an accelerated rate. The education market is now thriving on the back of the
workforce proving itself equal to their counterparts elsewhere in the world in productivity.

Given the predominantly young population, the education market is bound to accelerate rapidly.
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Abstract
The tremendous growth of education sector has seen a large population now being u
identified as literate. The introduction of standardisation of educational processes and the b
practices has further streamlined the various aspects of this sector. In accordance with the n
education standards through norms and regulations, the large number of educational institutes
are witnessing competition and adapting themselves to the dynamic situation by practicing and d
promoting innovative practices. sl
Our paper attempts to introduce innovation. the need for innovation and innovative di
practices. Next, we identify the scope of implementing the innovative practices in the education b
sector. The next section contains various parameters of education innovation like creativity, a
reliability, stability, continuity and growth & development. The fourth section contains the
benefits to various stakeholders of the education sector which is finally followed by the dq
conclusion. 1S
I. Introduction W
Fducation and training sector is undergoing a sea change in the recent past with the fi
focus shifted from public to private sector. Private sector is also actively involved in education Tl
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Emerging Issues in Commerce: A Study

: of Start Up Trends in India

( Dr. Ashwini R. Parkhi

Marathwada Mitra Mandal College of Commerce, Pune-4.
AL
Abstract

I see startups, technology and innovation as exciting and effective instruments for :
India’s transformation.” Says PM.

Commerce is the activity of buying and selling in large scale. Commerce today means
doing business which adds to the profit of the companies who are giving the products and
services to the market to earn profit. There is spectacular growth in Commerce over the last
decade due to competition which leads to downward pressure on prices, profit margins, to
introduce more modern technologies and more skilled manpower. There are various emerging
issues in India like E commerce, digital marketing, startup India etc. This paper is an effort by
the researcher to throw light on the recent emerged issue “Start Up “schemes The researcher
through this paper have tried to focus on need, and challenges of the Startup India.

Keywords :- Start Up ,E commerce, Digital marketing
Introduction

The start up campaign was first announced by our prime minister Narendra Modi on
15" August 2015b from Red Fort. The event was inaugurated on 18" January 2016 by Mr.Arun
Jaitlee with 40 top CEOs and founders and investors from silicon valley. The start up is a
revolution scheme to boost entrpreneurship and self employment which gives the message of
being Job seekers than job creators.

¢  Startup means an entity, incorporated or registered in India:

¢ With annual turnover not exceeding Rs.25 crore in the preceding financial year

*  Working towards innovation, development or improvement of products or processes or
services, or if it is a scalable business model with a high potential of employment

generation or wealth creation.

(¥ Scanned with OKEN Scanner
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An Analytical Study of Operations and

19 : :
Merchandising in Retail Management

Mrs. Teja V. Dighe
Department of Commerce, M.Com, LL.MMMCC, Pune - 04,

Abstract

Retail management, development, increased employment is India’s focus, accounting for
over 10 percent of the country’s GDP and around eight percent of employment. Retail in India
is at the crossroads. It has emerged as one of the most dynamic and fast paced industries with
several players entering the market. Supermarket chains and malls are mushrooming all over as
people are enjoying their shopping experiences at Big Bazaar, Shoppers’ Stop and the like.
Success of any retail operation is largely based on the retailer’s ability to provide right goods to
the customer, at the right place, at the right time and at the right price. This is being provided by
retailers all over and retail marketing is growing and becoming highly competitive. According
to a study of (Global retail expansion by A.T. Kearney, 2012) India has emerged as the fifih
attractive retail destination attracting global retailers for entry and expansion plans.The research
presented here aims to build a picture of the changes in retail taking place in India. India is
poised to become a retail power house. "Changing retail scene in India"

Keywords: Retail, Operations and Management
Introduction

Term ‘management’ meansthe process of bringing people together on a common
platform and make them work as a single unit to achieve the goals and objectives of an
organization.

Retail management means various processes which help the customers to procure the
desired merchandise from the retail stores for their end use. Retail management saves time and
ensures the customers easily locate their desired merchandise and return home satisfied.
Retailing is in goods as well as services. All stores providing variety of goods and the stores

providing travel services or dry-cleaning services or health services or parlour services also

PART - 11 11791
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Dr. Mukti Bapna

Asst. Professor - MMCC., Pune.

Abstract
We live in the online world That demands actions in the real-time. Clients ma

he clock all over the world. The accounting

ke and

receive payments over electronic medium round t

firm has to consider the regional taxes, currency exchanges, and several other factors 10

maintain error-free operations. It requires a consistent collaboration with the client as well as

between the staff. This paper facilitates understanding of Collaborative Accounting and various

aspects related to it. This paper is an attempt to analysis benefit of Collaborative Accounting.

Keyword - Cloud, Collaborative, Accounting

Introduction

The accountancy profession has changed over time. In the past, accountants worked
mostly on compliance and reporting issues, crunching numbers in their small cubicles but today
it has changed a lot. The accountants are being an important part in supporting business
decision-making. The idea is not new, but traditionally only more senior accountants were
expected to play this role. Now that technological change facilitates or supplants the
accountant’s more routine activities, and the business environment has become more dynamic,
organizations expect a more value-added contribution from accountants at various levels of
experience. This means close and active partnering with their business counterparts in IT.
human resources, marketing and operations, efficiently imparting expertise by translating data
into useful information.

Meaning of Collaborative Accounting — Collaborative accounting is a model thal
enables firms and clients to work in real time — removing the boundaries of time and distance to
collaborate with one another and complete tasks with ultimate efficiency. Collaborative

A - - ! :
ccounting solutions allow clients, their accountants and third parties to work together in real

time. : :
ime. Collaborative Accounting takes away some of the mundane accounting tasks and lets the
< GEOF o

FGE
[~ \e\
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(' 14 Major Challenges and Problems of

- Rural Entrepreneurshlp In India
S A e i R |1 41, P
r Asst. Prof. Sushil Gangane
ll Faculty Member, B.Com Department, MMCC, Pune,
Abstract

Nowadays Rura] entrepreneurship is a major Opportunity for the people who necessarily
migrate from rural areas or semi-urban areas {o urban areas. It is also a fact on the contrary that
the majority of rural entrepreneurs are facing many problems due to non availability of primary
amenities in rural areas especially in developing countries like India. Financial problems, Lack
of education. insufficient technica and conceptual ability at present it is too difficult for the

rural entrepreneurs to establish industries in rural areas, Certainly the ¢conomic development of

our country largely depends on the development of rural areas and also the standard of living in
its rural mass. For the economic development of a country and of regjons within the country

rural entrepreneur is surely one of the most important Inputs. Today entrepreneurs are also

driven to achijeve success in their business along with the qualities inherited by them of a

dreamer, leader. Manager, innovator, continous learner, and decision maker and most important

5 10 implement al] these qualities into the work. Certainly entrepreneurs set the example of

turning their dream into reality. More importantly the story behind to achieve (he dreams into

reality is to set massive goals for themselves and also stay committed 1o achieving them

regardless of the obstacles they get in the way with the unmatched passion and the ambition
ks attractive, fascinating and motivating after

[here are certainly some obstacles which we cal

the prospects to be

Sure success is not ag easy as it looks always.
I challenges to overcome by looking forward
a successful entrepreneuyr, The paper also makes an attempt to find out the
challenges and problems for the potentiality of rura] entrepreneurship, It also tries to foc
the major problems faced by entrepreneurs especially in the fi
other primary amenities like water supply,

us on
eld of marketing of products.

availability of electricity, transport facilities, required
energy and financig) amenities. In the

light of this research paper focuses on the major
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Abstract : In this article, a novel design of mic rostripline fed dual band microsirip antenna (MSA) with notch

band characteristics is presented. By etching a slot on the radiating patch and by truncanng the ground plane

the notch-band characteristic is realized. The dual bands are obtained is the frequency range of 119 to 818 .
GHz which covers GSM (1.19- 1.54 GHz) and WiMAX (3.19-8.18 GHz) applications The notch band helps in
rejecting the unwanted signal interference between the two operating bands. The proposed antenna is simple in

its geometry and fabricated using low cost FR4 substrate material. The simulated and experimental resulis are
demonstrates they are good agreement with each other

Keywords:Hybrid slot antenna, Notch, Wide band, GSM and WiMAX applications

I. Introduction

The recent explosion in the communication market has rectified in the emergence of a number of
systems appearing at different frequencies, such as wireless local area network (WLAN), Global position
Systems (GPS), WiMax etc. The antennas used for these applications are commonly installed scparately [1-1]
In this paper, a single hybrid corner truncated monopole rectangular microstrip antenna (HCTRMSA) has been
designed and fabricated to operate for both GSM and WiMax frequency ranges. The proposed antenna consists
of a single feed monopole with corner truncated on bottom surface of the patch [4-7]. The ground plane has
been modified i order to get wide impedance bandwidth. The slot 1s placed at the center of the radiating patch
10 achieve a notch band and dual wideband operation [8-12].The antenna is fabricated and tested successfully on
veetor network analyzer. The performance of the simulated result of the antenna shows a good agreement with
measured one The antenna gives omnidirectional radiation charactenistics in its operating bands

II.  Antenna Design

. l‘hc configuration of the hybrid corner truncated rectangular monopole microstrip antenna
(HCTRMSA) 1s illustrated in Fig 1. The antenna is designed and fabricated on a substrate having dielectric
constant of 4.2, loss tangent of 0.02 and substrate thickness 1.6mm. The antenna is termed as  hybrid because
the rectangular and triangular geometry are designed for the same resonant frequency and are combined together
to form a HCTRMSA. On the radiating patch a square type slot is inserted at its center. The antenna is excited
through a simple SOQ microstripline feeding having a width of 3.17 mm and length of 24 mm. A square cut type
slot is designed mamly to achieve first band. The appearance and location of notch band 1s depends on the slot
truncated on the ground plane which is placed slightly below the radiating patch. The parameters of the
proposed antenna were obtained by using Ansoft’s High Frequency Structure Simulator (HFSS) tool and final
opumized design parameters of the proposed antenna is as shown in Table. 1. The top and bottom view
photography of HCTRMSA is as shown in Fig. 2.

Table: I Antenna Parameters Hetrmsa
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\ Study of possible emerging challenges for sustainability in marketing of
perishable goods especially through digital marketing

Principal, MMCC, Research Guide Pune
Mrs. GauriJadhayv

Assistant Professor, MMCC,

Research Scholar

Abstract:
In the present digitalized era many unprecedented marketing changes and complexities are

gavlord. Due to this frequent and recurring changes and complexities a lot of emerging

challenges for making specially through digital marketing are taking place.

This paper attempts to identify SWOT analysis such emerging challenges and marketing
complexities especially of perishable goods for day to day consumption. The paper further aims
at suggesting ways and means to overcome sustainability in digital marketing.

Keywords: Digital marketing, perishable goods, marketing sustainability

Introduction

In the present global marketing scenario information technology and digitalization applications,

processes and operations are carried out in large volumes and it has spread across every activity
and sphere of human life and living and it covers anything and everything with regard to even
animal, pets, birds etc. While digital marketing scope is widening it is offering economic and
commercial convenience to the customer at the large specially claiming to provide economic
utilities because of digitalization especially through the use of E- marketing and outline buying.
These utilities which they are claiming are Utilities of time, place, money, risk, and person.

Despite the above conveniences and utilities these days there are some emerging problems in
digital marketing with regard to a) Effective integration of business process. Conflict between
inclusive business policies and regulation coupled with cyber laws, crime, and malpractices
Problems and challenges alignment of various business practices encompassing domestic.
National and global issues and challenges which are slowly but surely becoming Himalayan

challenges for sustainability

Aims and Objective:

I. The aim of the study is to identify the emerging challenges that could affect the sustainability
in marketing of perishable goods through online marketing processes and transactions.
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Abstract
After four different industrial revolutions such as mechanization, chemical synthesis,

nuclear energy and internet. Now, we are in phase of a very sophisticated and high tech
revolutionary era specially influenced by what is called Artificial Intelligence (Al).

This phenomenon is very paradoxical, complex, technologically oriented, gadgetry based.
It is paradoxical mainly because it follows after the concept, use and application of what is
known as emotional intelligence which is more soft, human and emotional and artificial
intelligence on the other hand is more technological and rational.

This paper explores to compare, contrast and co-relate between Al and human thinking
based on Ortony, Clore and Collins Model (OCC model).

Keywords: Artificial Intelligence (Al), emption, emotional intelligence, OCC model,

categorization, quantification, mapping, reflection.

Introduction
Marvin Minsky boldly stated that "The question is not whether intelligent machines can

have any emotions, [1]. In this
eflect on the relationship between emotion modeling and artificial intelligence and
ievability of

but whether machines can be intelligent without any emotions"

study, I will r

show that Minsky’s question is still open. Emotions are an essential part of the bel
n model to synthesize

embodied characters that interact with humans. Characters need an emotio
emotions and express them. '

The emotion model should enable the chara
example the loss of money, should also upset the character.
r and

cter to argue about emotions the way humans

do. An event that upsets humans, for
t be able to evaluate all situations that the character might encounte

The emotion model mus
of an emotion. Such an

provide a structure for variables influencing the intensity

must also
emotion model enables the character to sho :oht emotion with the right intensity at the
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Abstract

After four different industrial revolutions such as mechanization, chemical synthesis,
nuclear energy and internet. Now, we are in phase of a very sophisticated and high tech
revolutionary era specially influenced by what is called Artificial Intelligence (Al).

This phenomenon is very paradoxical, complex, technologically oriented, gadgetry based.
It is paradoxical mainly because it follows after the concept, use and application of what is
known as emotional intelligence which is more soft, human and emotional and artificial
intelligence on the other hand is more technological and rational.

This paper explores to compare, contrast and co-relate between Al and human thinking
based on Ortony, Clore and Collins Model (OCC model).

Keywords: Artificial Intelligence (Al), emption, emotional intelligence, OCC model,

categorization, quantification, mapping, reflection.
Introduction

Marvin Minsky boldly stated that "The question is not whether intelligent machines can
have any emotions, but whether machines can be intelligent without any emotions" [1]. In this
study, I will reflect on the relationship between emotion modeling and artificial intelligence and
show that Minsky’s question is still open. Emotions are an essential part of the believability of
embodied characters that interact with humans. Characters need an emotion model to synthesize
emotions and express them. :

The emotion model should enable the character to argue about emotions the way humans
do. An event that upsets humans, for example the loss of money, should also upset the character.
The emotion model must be able to evaluate all situations that the character might encounter and
must also provide a structure for variables influencing the intensity of an emotion. Such an
emotion model enables the character to shggﬂg;l_;g right emotion with the right intensity at the
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Marvin Minsky boldly stated that "The question is not whether intelligent machines can

have any emotions, but whether machines can be intelligent without any emotions” [1]. In this

The emotion model should enable the character to argue about emotions the way humans
do. An event that upsets humans, for example the loss of money, should also upset the character.
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Abstract

To search the route for a vehicle before or during travelling to get destination we use path
planning process and a specific application. Dijkstra’s algorithm is most important algorithm for
searching shortest path in the graph. In this paper we focused on this important application of
Dijkstra’s algorithm. Also discussed one real road network problem which is solved using
Dijkstra’s algorithm.

Keywords: Dijkstra’s algorithm, shortest path, weight, edge, vertex.
1. Introduction

Dijkstra’s algorithm is invented by Dutch computer scientist Edsger Dijkstra in 1956 and
published in 1959.In Graph theory, the shortest path problem is the problem of finding a path
between two vertices (or nodes) in a graph such that the sum of the weights of its constituent
edges is minimized. Dijkstra‘s Algorithm is a graph search algorithm that solves the single
source shortest path problem for a graph with non-negative weighted edge, producing a shortest
path tree.
I1. Problem discussion

Here we discuss one real path problem in the Pune city. The problem is, traveler wants to

bl do At A S =2

travel from Dahanukar colony to Hinjewadi. There are some different paths from starting point

to the destination. We have to find shortest path so that traveler can save their fuel as well as

i

time. For that we have to draw a graph which contains some vertices which represent road
junctions and the edges represent roads connected to those junctions. And the weights on the

edges represent distance between two end vertices.
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20. A Study of the Significance and Utility of Public
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[ ecturer, MMC(
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Abstract
In the era of information, communication, technology and with rapid digitalization, it has

become increasingly challenging task to ensure that the data s prevented from misuse and

unauthorized access while it is transferred or accessed across the net. Very few algorithms
provide computational infeasibility and make it difficult to break a key for finding the original
message. In RSA algonthm, a message sender generates a public key to encode (Encrypt) the
message and gives the receiver a generated private key for recovering (Decrypting) the original
message. The process of Encryption and Decryption is performed by using symmetric key
cryplography and Asymmetric Key Cryptography which is called Public-key cryptography.

['his paper attempts to analyze, review and study the operational process as to how public
key cryptography ensures data security using RSA algonthm.

Keywords: RSA, Encryption, Decryption, Public-Key Cryptography
1. Introduction

Cryptography (Greek krypton-"secret”, graphos <“writing”) 15 @ science of writing
sccretly. It enables to protect the information by transforming it to an unreadable format or
unintelligible format so that the message can be hided from the other people than the intended
reccIver

Data cryptography is the scrambling of the confent of the data like text, image, audio &
ideo 1o make 1t unreadable or unintelligible during transmissions.

According to Lorenzo Cappelletty,”Cryptography is a science of keeping secrecy of
messages exchanged between a sender and a receiver over an insecure channel. The objective is

achieved by encoding data so that it can only be decoded by specific individuals™
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20. A Study of the Significance and Utility of Public
Key Cryptography for Ensuring Data Security with
the Application of RSA Algorithm
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Lecturer, MMCC.
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Lecturer, MMCC.

Abstract

In the era of information, communication, technology and with rapid digitalization, it has
become increasingly challenging task to ensure that the data is prevented from misuse and
unauthorized access while it is transferred or accessed across the net. Very few algorithms
provide computational infeasibility and make it difficult to break a key for finding the original
message. In RSA algorithm, a message sender generates a public key to encode (Encrypt) the
message and gives the receiver a generated private key for recovering (Decrypting) the original
message. The process of Encryption and Decryption is performed by using symmetric key
cryptography and Asymmetric Key Cryptography which is called Public-key cryptography.

This paper attempts to analyze, review and study the operational process as to how public
key cryptography ensures data security using RSA algorithm.

Keywords: RSA, Encryption, Decryption, Public-Key Cryptography
1. Introduction

Cryptography (Greek krypton-"secret”, graphos -“writing™) is a science of writing
secretly. It enables to protect the information by transforming it to an unreadable format or
unintelligible format so that the message can be hided from the other people than the intended

receiver.

Data cryptography is the scrambling of the confent of the data like text, image, audio &
video to make it unreadable or unintelligible during transmissions.

According to Lorenzo Cappelletti,”Cryptography is a science of keeping secrecy of

messages exchanged between a sender and a receiver over an insecure channel. The objective is
achieved by encoding data so that
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Abstract
“State what you will do, report what you did”. A cheque-book charity concept converted

into something which needs to be pondered for by formation of committees in every
establishment in India. In order to streamline the philanthropic activities and ensure more
accountability and transparency in the economic activities, the government of India made it
mandatory for companies to undertake CSR activities under the Companies Act,
2013. Companies eligible under section 135 of the Companies Act 2013 have embraced the law
and wholeheartedly initiated a number of CSR projects across the entire spectrum as defined
within schedule VII of the Act. The rules further say that CSR is not charity or mere donations.
The companies should use CSR to integrate economic, environmental, legal and social
objectives with the company’s operations and its growth. Companies spend a quantum of money
as huge as 2 percent of their average profit in the last three years for CSR activities. It is only
since 2012-13 that firms have started allocating funds for CSR activities specifically. This was in
response to the Securities and Exchange Board of India (SEBI) circular dated August 2012,
which mandated all top 100 listed companies to include business responsibility report as a part of
their annual report. In this paper we are going to analyze how this concept is working in India
and to what extent companies are following it for social and economic growth of the country. It ‘

shall try to determine the significance of CSR; the activities corporate perform under CSR, its

impacts and confluences.
Keywords : Funding, Profit share, Legal Provisions, Importance

Introduction:
The United Nations Industrial Development Organisation (UNIDO) has defined

corporate social responsibility (CSR) as “a management concept whereby companies integrate

social and environmental concerns in their business operations and interactions with their
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1. A Theoretical Proposal for the Emergent Hybrid
Marketing Model

Dr. M. D. Lawrence
Principal, MMCC.
Ms. Avantika Lawrence
Facullty Member, MMCC.
K. Uday Kiran
Facullty Member, MMCC.

Abstract
In this paper. the authors propose the framework for research attempts to explore and

analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
validating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
into the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills

and competencies needed to make this transition.
Keywords: Marketing Model, Qualitative, Hybrid, Trading Model, Emerging

Introduction
Traditional Marketing and Trading — Separate Models
Marketing is defined as “a process by which individuals and groups obtain what they

need and want through creating and exchanging products and value with others” (Kotler &
Armstrong 1997). Core concepts of marketing include “needs, wants, and demands; products;

value, satisfaction, and quality; exchange, transactions, and relationships; and markets. This is

the definition of traditional marketing in this proposal.
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Marketing Model
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K. Uday Kiran
Facullty Member, MMCC.

\bstract

[n this paper. the authors propose the framework for research attempts to explore and
analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
vahidating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
io the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills
and competencies needed to make this transition.

Keywords: Marketing Model, Qualitative
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Abstract

In this paper. the authors propose the framework for research attempts to explore and
analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
validating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
into the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills

and competencies needed to make this transition.

Keywords: Marketing Model, Qualitative, Hybrid, Trading Model, Emerging
Introduction

Traditional Marketing and Trading — Separate Models

Marketing is defined as “a process by which individuals and groups obtain what they
need and want through creating and exchanging products and value with others” (Kotler &

Armstrong 1997). Core concepts of marketing include “needs, wants, and demands; products:

value, satisfaction, and quality; exchange, transactions, and relationships; and markets. This is
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3. New Trends, Issues and Characteristics in the
Dynamic Database Approach

Dr. Swapna S. Kolhatkar
Lecturer, MMCC, Pune.
Prof. Manjiri S. Deshmukh
Lecturer, MMCC, Pune.

Abstract

I'he role of database as a data store is vital for various software applications and software

~

systems. From information systems to executive information systems, the database has been used
to store data as well as metadata. The increasing amount and variety in nature of data. has
facilitated and promoted the advancement and use of analytical and big data systems for
analyzing. predicting and forecasting trends and situation for aiding business decisions and
policies. This paper discusses the changing nature and purpose of data types in terms of
implementation and requirement specifications along with the flexibility in storing or
communicating data as per the need or specifications. It is organized in the introduction of
structured and unstructured data types, data storage applications, data models, schema and lastly
the conclusion.
l. Introduction

In computer science and computer programming, a data type is a classification of data
which tells the compiler or interpreter how the programmer intends to use the data. Most
programming languages support various types of data, for example: real, integer or Boolean. A
data type provides a set of values from which an expression (i.e. variable, function) may take its
values. The type defines the operations that can be done on the data, the meaning of the data, and
the way values of that type can be stored. In many software applications, there is a need for
defining flexibility in the data type specifications. Such requirements and flexibility in the data
storage results in the definition and provisioning of “structured, semistructured and unstructured

data types as given in Figure 1.
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Abstract:

India is world’s second largest country in providing higher education. Quality higher
cducation is need of the hour to sustain in this compelitive erd. Higher education is key 1o gel
success at international level.. The Quality human resource depends on the quality of higher
education. To enhance and promote quality higher education the autonomous body called
National Assessment and Accreditation Counc il (NAAC) established under University Girants
Commission (UGC). The significant contribution of NAAC is quality assurance 1o promole
higher education in the area of higher cducation is to implement new methods of accreditation
having recognition at iternational level due to increasing international competitions. 1t is
envisaged that NAAC plays a larger role in internalizing and institutionalizing quality
assurance. It is a continuous process and a relentless pursuit lo achieve ac ademic excellence. It
is an ongoing, dyvnamic and life-long endeavor of any institution. The vision and mission
statemenis are guiding principles to function in the area of higher education. The henefits of
assessment and accreditation by NAAC are also_foc used. The Internal Quality Assurance Cell
(I0AC) is functioning smoothly to develop a system f()ru)n\( jous and consistent improvement in
the overall performance of institutions. In the end the various means to enhance quality of higher

education are also provided in this paper.
Keywords: NAAC, Quality Higher Education in India, IQAC.

Introduction:

India is a country where education has given prime importance since olden days
FEducation has its own significance to govern interests of the members in the society. Education
plays vital role in shaping and all round development of the society. In this era competition
higher education has got prime importance. The various institutions are come into existence 10
impart higher education in India. In India quality education is required as educational institutes
are running various courses in higher education. In India the colleges and Universities arc
established to provide higher education. If the quality of such education is poor as compare 10
international institutions no institute will sustain in the era of globalization. Therefore, an
autonomous body must be there to assess the quality of higher education. The quality of higher
education leads India towards global economic power. The institutions like NAAC though their
various committees eving on educational intuitions to achieve goal of quality higher education in
India. Therefore, role of NAAC is rcmarkablg to_promote quality higher education in India.

Objective:

¢ To focus on the means to achieyg g ahty in hixheneducation for the betterment of socicty
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Abstract:
The development of the nation is highly dependent on the quality of higher education.

T AP B ?

3

India’s higher education system is the third largest in the world next to United States and C "hina.
The history of Indian education is as old as 1000 B.C. The British government used university as
tool for higher education. In the year 1 857 three universities were started in Calcutta, Mumbai
and Madras. All three were based on the structure of University of London focusing more on
humanities. In the India’s higher education system after passing the government of India Act
1935 which gave the “Indianisation” to the higher education in India, the importance was grven
to physical and vocational education In the year 1956 the UGC was formally established as
statutory body of government of India through the act of parliament for maintenance of &
standards for higher/university education in India. The need for the higher education was
increasing. At the same time there was a need and concern for quality and relevance of higher
education. On this concern the National Policy on Education and Program of Action spelt out
the need for a body who will assess the quality of education or will grade the quality of &
education in the universities or affiliatedicolleges, or any department or center of universities :
which gave birth to an autonomou. ”f‘body NngC The researcher through this paper is §

’

contributing the importance of the criteria One “Curricular Aspects”.
¥ /)

s oAt

e I A A T

Keywords:-Indianisation, National Po]icyaon;Educétibn; Program of Action.

Introduction:
The development of the nation is highly dependent on the quality of higher education. §
India’s higher education system is the third largest in the world next to United States and China. 5,
The history of Indian education is as old as 1000 B.C. The British government used university as
tool for higher education. In the year 1857 three universities were started in Calcutta, Mumbai
and Madras. All three were based on the structure of University of London focusing more on
humanities. In the India’s higher education system after passing the government of India Act
1935 which gave the “Indianisation” to the higher education in India, the importance was given
to physical and vocational education In the year 1956 the UGC was formally established as
statutory body of government of India through the act of parliament for maintenance of standards
for higher/university education in India. The need for the higher education was increasing. At the
same time there was a need and concern for quality and relevance of higher education. On this
concern the National Policy on Education and Program of Action spelt out the need for a body .
that will assess the quality of education or will grade the quality of education in the universities
or affiliated colleges, or any department or center of universities which gave birth to an
autonomous body NAAC. The researcher through this paper is contributing the importance of the
criteria One “Curricular Aspects”.
NAAC was established in the yeay

Bangalore. The objectives of the NAAQ -0
Q PUn sk

48 Website — www.researc

(3 Scanned with OKEN Scanner



‘RESEARCH JOURNE Y [nternational I Research Journal ISSN :
6,261, (CIF) - 3452(2015), (GIF)-0,676 (2013) 1_34"-714«}
& Translation February-2019

Special Issue 119- Literature
UGC Approved journal

Impact ki actor - (SJ1F) =

INDEX I
”WM § f»“/ﬂ !
Dr. Sangita Ghodake 07

Facing NAAC: Challenges of Criterion IV

Rolc of NA AC in Improv

ing the Quality of College Dr. Anupama Pol 11
Ob]utwm' and Transparency in the Revised Assessment and Accreditation (4
nce, I’rul Nidhi Satavleker, Prof. Gauri Jadhay o

Process Dr. M.D. Lawre
Dr. Sharad Gadekar 17

NAAC's l"-u:poutlw of Student’s Employ: bility ek B
Quality /\x\ua ance in the Rqﬁul.n Working Process ol ( nllqu\ ,1
_____ Uyh/n myu Mane |
Benefits of N/\/\( /\Lkl(,dl(dllull for Higher I sducational Institutions
24
Smy.uk.m! Shamrao Adate | -

The Rolc—(;lff\l»}\»}ii; ih’/l'h'c»lchéInpmcnt of Higher I iducation in India
28
Dr. Vandana Sharma

nt and Accreditation of the 31

Tl;u—ﬁ(-)lu nl l()/\( “in the Process of Assessme
Dr. 5“,1_ l.ldlmv

8 [nstitution K
9 Innovative M&.thn(lx in lmahmg I meng and B vnlualmn Process: A Perspective 36
Study ~Dr.! Shrikant Gh Ghadge |
Qu.\lny y of nghcr Education 42

g Dr. Mukti Bapna_

Skilling lndm the Solution for Uncmploymcnt Dr. Nandkumar Shinde 58

ind Development  Prof. Nilesh Adhav

Role of NAAC in lmprovmg
. _Dr. S.lr.mpnam Shinde |
A Study of Importance of Criterion I “Curricular /\spccls “in NAAC 48
Dr. Ashwini Parkhi
An /\nalvsls “of Students’ " Role in N/\AC, /\ccrcdltallon and Assessment Process 52

Role of Tmchu in Curriculum Dcsngmng a
he Development of Educational Institutes 66

II!I
The Need of NAAC in't
Prof. Narayan Rajurwar
A Study of Assessment and Accreditation: Basics and Benefits 10 Higher
16 ik 69
Prof. Teja Dighe
KB

Educational Institutes Institutes . Tej g

AAC /\qusment and Accreditation Process 74

Role of IQAC in N/
Dr. Devidas Waydande
Dr. Jaya Kadam 77

arch in the Educational Institutions
nt of Institutions and Colleges in
Mr. Santosh Shelke

18 The Promonon of Rese
1('1|yl|c Function of NAAC in the Developme

19 Higher Education

- Green Audit : A Part of Assessment and Accreditation Process of NAAC 84
Prof. Shilpa Kamble
jcation Dr. N. B. Shaikh 86

Role of NAAC in Promoting Quality on Higher Edu
Student Sduslactnon Survey: Questions on Questionnaire Dr. Abhay Shinde 92
Information Communication Technology in Rural Educational Institutions _—_9_‘;’
Prof. R. D. Gaikwad

= A Study of Role of NAAC in Promoting The Quality in Higher Education System 08
_Miss. Renuka Talwar |

5 | NAAC - Assessment and Accreditation 102

=
26 Fostering Global C ompetencies Amonch s Core Value lne
/o' de Prof. Ravikiran More | More |

ail - resenrchiournevZ()l4gmail.com

n

(3 Scanned with OKEN Scanner



R

‘RESEARCH JOURNEY’ International E- Research Journal |1SSN : ,’

Impact Factor - (SJIF) - 6.261, (CIF ) - 3.452(2015), (GIF)-0.676 (2013) 2348-7143 !
o ™ : . | February-2019 |
Special Issue 119- Literature & Translation | February z

\
UGC Approved Journal

RESTERLIIGBAEY

NAAC - Assessment and Accreditation

Prof. Amol Dilip Chaudhari
M. Sc (Economics), NET, SET
Marathwada Mitra Mandal’s College o
f Commerce, Pune- 04, (M. S.) India
Email- amolchaudharimj@gmail.com

Abstract:
National Assessment and accreditation Council (NAAC) play a very crucial role in the

evaluation of Higher Education Institutes in India. NAAC accreditation determines the overall
ranking among the Indian higher education institutes. The validity of NAAC has been the
debatable topic over the period of time in India. The two decade has been passed with NAAC
system but still India somewhere lack in global competition. The vision and mission are best for
the any evaluation authority like NAAC but the socioeconomic and political factors creale the
obstacles in the process of unbiased and correct evaluation of the higher education instituies
The vision of students and society towards education as d key to the future change the present ‘
and future of country

This paper attempt to evaluate the vision, mission and the core values of NAAC. Vision
and mission of NAAC ultimately the future of India hence it becomes crucial 1o make an analysis
of NAAC. Core values of education system are pillars of NAAC so consideration of different
values and their validity into current global world gives the understanding of couniries position
at global level.  This paper mainly talks about vision, Mission, Core values and Benefits of
accreditation in India L

NAAC and Higher Education Institutes in India may find the irrelevance (exception) al
the ground level but overall performance s sati.rsfaczm'y for last two decades. Studenls.
Managcement, Parents and Government are considéreé] as pillars of development of higher
cducation in India. Few recommendations have been made to improve the fulure policy for

higher education in country.
Keywords: NAAC, Higher Education, Efficiency of Resources

Introduction

In 1991 economic reforms changed the future of Modern India. This was the step towards
New. Global, Liberal and Modern India. Various reforms had been introduced during this
decade, many structural institutions and laws also established. Now India was a global economy
with global and developed competitors. To overcome this situation there was need of higher
educated and skilled labors to fill the gap between the demand and supply to be present India as a
global country. Indian education system has one of the largest and diverse histories which have
passed through different phases. There was no such definite outcome from the system but the
demand of access of higher education with improved technology for new emerging opportunities
through a structural system was a necessity.

To address this concern the nationalpetexon education of higher education (NPE. 1986)

and the program of action (PoA, 1992)%sH ulfill this need. These policies advocated
the need of establishment of an ind creditation agency. Consequently the

102 Email - researchjourney20l4gmail.com
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Abstract:

NAAC is an autonomous institution established by the UGC with the prime agenda of
assessing and accrediting institutions of higher learning with all objective of helping them to
work continuously to improve the quality of education. The purpose of this research paper is to

focus upon the role of NAAC in ensuring the quality in defining the element of Higher Education

India through a combination of self and external quality evaluation, promotion and
sustenance initiatives. This paper makes a systematic study of the measures taken by NAAC 1o
stimulate the Academic environment for promotion of quality of teaching-learning and research
in HE. Institutions. And also to understand the level of awareness and improvements in marn)
aspects of such H.E. Institutions post NAAC accreditation It is important to encourage self
evaluation, accountability, autonomy and innovations in the Higher Education and undertake
quality related research studies, consultancy and training programs and also collaborate with
other stake holders of Higher Education for quality evaluation, promotion and sustenance.. In
this context NAAC insists for the quality and excellence in its vision of every Higher Education
institution and advocates the Best practices, benchmarking approach for quality enhancement in

Higher Education.
Key words: NAAC Accreditation, Higher Education, efficiency

Introduction:
Knowledge is at the core of all developmental efforts in advancing economic and social

wellbeing in an emerging nation like India. Education is the key to creating, adapting and
spreading knowledge in all disciplines and subjects. Higher education is a powerful tool to build
knowledge for an information based society. Universities thus in twenty first century have to
serve a multiple role; produce new knowledge; acquire capability to decipher; adapt knowledge
produced elsewhere; and create an intelligent human power; at all levels through challenging
teaching and research activities which would balance both need (quality) and demand
(quantity).Higher education is the backbone of any society .

There has been a dramatic progress in establishment of Higher Education Institutes (HEIs)
both under the public and private sectors. Higher Education Institutes offers variety of
programmes through on and off campuses, adopt different strategies of teaching and learning.
enroll heterogeneous groups of learners in diverse discipline and engage themselves In
multifarious activities of teaching, research and extension services. The concern for quality
assurance has therefore acquired paramount significance. The National Policy on Education
(1986) and the plan of Action (1992) responded to this concern by initiating action. ACC(?l'dil]g])’.
the colleges and universities were encouraged to make a self-assessment of their perh.)rmance
primarily on the basis of the self-assessment, Ehis-led to the establishment of NAAC in 1994,

with its headquarters at Bangalore and its

t
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Abstract:

NAAC is an Autonomous body established by the University Grant Comm
in 1994 1o assess and accredil institulions of higher education in the counlry wils

objective of helping them 1o work continuously to improve the quality of education

£ o146 . . ¢
O] S>€ evailudaiion

cducational institution can progress without gquality NAAC is consist
Lxternal Ouality evaluation of HELs (Higher Educational Institutes) for Qua

' 4
jacemeni, Ad4Ave

(OA) Accreditation has become powerful weapon in the battle for job p

for the Colleges and Universitics, draw pood staff, attracting good students, Impre
Infrastructure, support service, wi-fi campus, library automation, disabled friendly camg
motivating staff and students, Alumni hunt, meet, support and resource mobilization
happening on the verge of Accreditation. It helps the institutions 10 know strengths, weakne
opportunitics and Challenges through an informed review

~ratior

Key Words-NAAC, Accreditation, Assessment, Quality, Assurance, Higher Educationa

Institute.

Introduction: 3
The development of Nation depends on E'dqu,lvipn andat all levels it shapes the world

tomorrow. Higher education is considered as an impoﬁém instrument for bringing about social.
cconomic, political and technological progress of any country particularly for a developing
country. Therefore it is important to put maximum efforts to develop a sound culture in learning
and rescarch. Assuring the quality and desirable outcome of our education is thus very important.
The NBA. NAAC ete. are some of the most prominent organisation that docs assessments and
accreditation in India for quality improvement in Higher Education. ]

NAAC established by UGC
National Assessment and  Accreditation council (NAAC) was established by the |

UGCon16"September, 1994 headquarter at Bangalore for the assessment and accreditation of the
universities and colleges in the country to maintain excellence in higher education through a
combination of self and external quality evaluation, promotion and sustenance initiatives.
Assessment means evaluating the performance of HEIs (Higher educational Institutes) and
Acereditation refers to the certification given by NAAC which is valid for five years.

On the basis of following sceven criteria the assessment and accreditation is conducted in
colleges and Institutes and quality of HEIs is decided: P
I. Curricular Aspects

2. Teaching-lLearning and Evaluation

3. Research, Consultancy and [Extension

4. Infrastructure and Learning Resources
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Abstract:

Education is a term which we all know is conferred on every citizen of India as a
constitutional right. It has played a very prominent role in shaping thousands of workforces for
the development of India as well as for the other developed nations. We will first try to
understand with the help of this paper the concepts — related to what is higher education and the
NAAC assessment and accreditation process. Education since ages is a tool in the hands of the
ones who are literate for understanding its necessity for earning or satisfying all the needs as
deciphered by Maslow in his ‘Need Hierarchy Theory.’ These include satisfaction of the basic
physiological, to safety, social, esteem and finally satisfaction of the self-actualization aspect.
NAAC is a investigating and empowering agency which delivers quality for the higher
educational institutions to flourish and prosper for the benefit of innumerable citizens who have
rightto education conferred by the article of Constitution of India.

In order to visualize these two aspects the methodology opined in this paper deals with
researching upon what are the basics and benefits —of the entire NAAC process. From a detailed
analysis we may get an answer to this question by convening a study of the importance of higher
education in India and the impositions lay down by the agency to cater to the needs of students
This domain of study can help us to identify how perspectives can be categorized to help the
students. teachers or rather all the stakeholders who are investors as also beneficiaries in the

entire arena.
Keywords: NAAC, Quality, Assurance and Result, Higher Education

Introduction:

India must transform its universities and other higher technical education institution to
world class institutions for getting itself a hold in the world market where developments are an
inevitable phenomena leading to progress of the nations and the citizens. India is a country where
since ages education was given importance. Education system in India is enriched with the
immense contributions of sages who not only described or inculcated the basics of educating and
empowering oneself but also strived to build a class who could add success. glories and wealth to
the nation.

India with maximum college age-group population aspires to build a knowledge-based
society that critically values the need of the hour. International collaborations and global
initiatives are critical for developing academic standards and research capacities within our
Universities and colleges. While there are significant milestones that the post-independent India
has achieved in various sectors both in the economy and society, transformational reforms
relating to higher education is an urgent need of the hour.

Objectives of Study:
1. To understand current educational scenario
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Abstract

In today's complex and competitive environment, to ensure effective governance Is indeed a
challenging task. Human resource governance should not only focus on merely managing
manpower but should also ensure that good human resource policies and practices should be
implemented coupled with a flexible and effective human resource strategies with a view to cope
up with the global trends.

These strategies should not only achieve the organizational goals but also ethically promote
¢ffective governance. This paper, thus attempts to explore recent innovative human resources as
well as governance strategies in the present global business scenario.

Keywords: Human Resources Polices, Human resources governance, Human Resources
strategies.

Introduction:

Distinctive HRM strategies help to create unique competencies that differentiate products and
services and, in turn, drive competitiveness. Senior managers remain aloof to the fact that HRM
extends to nearly all the activities of an organization and that it is not just restricted to one or few

times HRM not only compliments the new strategy, but also becomes the deciding and defining
- To keep abreast with the dynamic business conditions,
ies and now incorporate part-time work,
a drastic shift from the traditional personne]

RM strategies is not an easy task for senior
management since changing the mindset and moti

is an uphill task by itself,

factor of pursuing a particular strategy

vating workers to agree to the change process
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An Analysis of Students’ Role in NAAC Acereditation and Assessment
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Abstract:
India has the second largest academic systemwith in the world The principal role of

NAAC in institutional accreditation is (o provide the information necded o improve the
experience of the ‘learning communitics ie. students. 1t is anticipated that NAAC plays a larger
role in internalizing and institutionalizing quality assurance. Towards altaining this goal, the
participation and involvement of student participation in the processes 1s vital,crucial and
invaluable. In this research paper based on secondary data, 1 tricd to analyze the role ofthe

students in NAAC accreditation and assessment process.
Keywords- Alumni, Assessment, Accreditation, Criterion, Student Satisfaction Survey (5585)

Introduction:
Qualitative improvement in higher education. to realizethe desired  dimensions of - §
humanresource development necessitated theestablishment of the premicr Quality Assurance
Agency — NAAC — by the UGC, in 1994, to assess and accredit the country’s Colleges and
Universities. It is a continuous process andja relentless pursuit to achieve academicexcellence. It
is an ongoing, dynamic and life-long en"q'é‘dv'b‘i:‘04‘1’-‘%1“1‘33/ institution.
Recently the National Assessment an\dv Accredilfl/ﬁjitén Council (NAAC) have revised the
Assessment and Accreditation Process Iayly‘ughédj“in"_‘J,_;;:ly, 2017. The Higher Education Institutions
(HEIs) will now be assessed with the né"\'iv"\)i'oééss whose online submission has started from 9th
November 2017. The new process presents an explicit paradigm shift making it 1CT enabled, ‘
objective, transparent scalable and robust. r
In view with the changing trends in higher education and aligning the reforms and rapidly
transforming global education scenario, NAAC has embarked in revising the several metrics 1o
bring in enhanced participation of scholars and alumni within the assessment process.The
National Assessment and Accreditation Council (NAAC), which will give 20% weightage 1o
online student satisfaction survey (SSS) while offering accreditation.

The involvement of students in the processes is invaluable, because of the following:

e Students are in majority in any educational organization, and therefore arc
mainstakeholders who have a much stronger voice, experience than any other
stakeholders.

e Students are quite well informed, committed, participative, motivated andcurious, and
this provides for valuable contributions.

e The several dimensions of student participation often surpass the four wallsof the
institution and other academic frontiers, following the trend thatinduces or obliges the
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creasedstudent influence in higher
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J

Abstract

The sub-prime crisis and other such global events halted the economic progress of many
a nations. But Indian economy stood strongly even in tough times. One reason is its own huge
population of around 125 crores. There is so much opportunity for production and consumption
within the country that a GDP growth rate of 7% per annum is the minimum expectation when
others are struggling with growth rates around 1%. Thus, there is definitely an opportunity for
gainful employment in the country. But the problem is of employability skill gap. Domestic
consumption and production requirements are ever increasing and so are the employment
opportunities. Yet the graduates find it difficult to fetch jobs or good jobs. This research
proceeds to dig out the matter and attempts to hit the root causes.

Keywords — Engineering College graduates, Engineering Companies, Skill gap
Introduction

Only 7% of India's B-school graduates employable: reported ASSOCHAM (2015). And
as usual a big debate was triggered in the academia. The report also stated some findings about
engineering graduates. The report further states that “out of 15 lakh engineering graduates India
produces every year, 20-30 per cent of them do not find jobs and many other get jobs well
below their technical qualification.” This situation raises a big fear about the prospects for the
country’s youth. This concern is the main motivation for the study. While we have a

tremendous opportunity to leverage the demographic pattern of our population for economic

70 {e N
X7 AN
PART - 1 VEYMEERNN

c
(( A ( = AR 1521
b |
\ \ Iy O
A i by
\\\L ,\\ S "'

T AT RS e S A

(3 Scanned with OKEN Scanner

p1

R



——

VOLUME

i’ CAME-(
VOLUME - VI, ISSUE - II - JANUARY-JUNE - 2018 P
CAME-C- ISSN 2319 - 6270 - IMPACT FACTOR - 5.191 (www.sjifactor.com)
o CONTENTS OF PART - i Y
Sr. No. Name & Author Name Page No.
14 Role of Digital Transformation and its Impact on India 106-111 A
Prof. (Dr.) Shakeel Ahmed ——
15 Marketing of Agri-Tourism 112-117
Mr. Mandar Brahme Abstract
Prin. (Dr.) Nitin Ghorpade Tos
Prof. (Dr.) Shakeel Ahmed as the wor
— T , - =
16 A Study of Digital Marketing in today's Context 118-127 atent At it
G K. Hemalatha i ‘
17 A Study of Analyzing Case Studies with the use and Application of 128-132f "2t are crit
Emotional Intelligence tome to lea
Dr. M. D. Lawrence <nowledge
18 A Study of the Co-Relation of Artificial Intelligence 133-139: kegpii
and Emotional Model oteo:
strateg
Asso. Prof. S. D. Pawar celc ap
Asst. Prof. Nidhi Satavlekar owledge,
Mrs. Komal Dhoot sontinuous]:
19 A Study of Dijkstra's Algorithm to Find Shortest Path 140-143,70¢ mana;
Amruta Paranjape
e = : s the succe
20 A Study of the Significance and Utility of Public Key Cryptography for 144-149
Ensuring Data Security with the Application of RSA Algorithm he effective
Mrs. Komal T. Dhoot Keyv
b F:' Mrs. Punam K. Bhoj bt
21 Corporate Social Responsibility - A Boon for Businesses in India 150-154F rosusHor
Asst. Prof. Teja V. Dighe We a
27 Need to Safeguard Consumer in E-Commerce ]55'159uccess in b
Priyanka S. Jadhav —
23 A Study on Effectiveness of “On - Boarding Practises” at Milestone 160-169F8amsation
Worldwide Freight Solutions Pvt. Ltd. pwer of em
Archana Madhukar Kulkarni rganizations
Prof. Anjum Sayyad -
24 Achieving Sustainable Development through Corporate Social Responsibility 170-1 8an oyees. A
Prof. Dr. T. J. Vidyasagar iring the be
Shrinivas Chikrale taining ther
Sneha Ghonge i
ganization a

{RT - II

(% Scanned with OKEN Scanner



VOLUME - V1, ISSUE - I - JANUARY-JUNE - 2018
CAME-C- ISSN 231 9 6270 - IMPACT FACTOR - 5.191 (www.sjifactor.com)

17. A Study of Analyzing Case Studies with the use
and Application of Emotional Intelligence

Dr. M. D. Lawrence
Principal. Marathwada Mitra Mandal’s College of Commerce, Pune.

Abstract

Case studies in management is a very vibrant, dynamic teaching pedagogy and is very
popular and commonly used in all professional management institutes and also in all Indian
management institutes. The origin of use of case studies began in Harvard University. Today, it
is commonly used by all management institutes not only for post graduate degrees in
management but also at traditional colleges where case study methods have been introduced in
the curriculum of BBA/BBA(IB), MCom etc.

Case study method or solving management problems through case study method results
in group discussion, experiential learning and participative based activity; promoting brain
storming, creativity and innovative skills to study the case in hand and its problems; holistically.
Thus, a case is a real chunk of reality which is brought into the classroom for analysis. Most of
the cases deal with rational approach based on logic, science and professionalism but case
studies can also be best analyzed, reviewed and solved through the use of emotional intelligence.

This paper with the help of six case lets aims to prove that only logic and rationality is
not enough but emotions, an emotional approach, use of emotional intelligence; can also
effectively help in yielding optimum advantages of learning through case studies using emotional
intelligence.

Keywords: emotional intelligence, case study, guidance, empathy, task success, bonding
Introduction

The concept of emotional intelligence has become so popular in the management
literature that it has become imperative to understand and leverage it for the sake of enhancing
the capacity of human capital in organizations. As the pace of change is increasing and world of
work 1s making ever greater demands on a person’s cognitive, emotional and physical resources,
this particular set of abilities are becoming increasingly important. Since majority of the

concerns in organization involve people in di t roles emotional intelligence must become a
C,E or
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11. A Study of Rural Development through
Agri-Marketing as Implemented by Agri Tourism
Development Corporation, India (ATDC) Pune

Dr. M. D. Lawrence
Research Guide, MMCC.
Mr. Karan Randive
Research Student, BMCC.

Abstract
Mankind is considered the superior to the living things in the world. Civilization

transformed that into producer of food and other basic requirements from the nomadic behaviour
in which hunting and snatching were the way of life. Land cultivation and food production
marked the beginning of civilization particularly in the riparian lands. Mother Nature has to offer
her blessings to satisfy the food needs of all living creatures. Land cultivation, otherwise known
as farming is influenced by the behaviour ¢f natural events like rainfall, drought, flood, storm
and so on and so forth. Food production has its limitations and so all food cannot be produced in
all places.
Hence there is no need to emphasis that food produced at specific places has to be
distributed to other places of consumption. It is in this juncture, marketing plays its vital role.

Marketing is as critical to better performance in agriculture as farming itself. Therefore,

market reform and marketing system improvement ought to be an integral part of policy and
strategy for agricultural development. Although a considerable progress has been achieved in
technological improvements in agriculture by the use of high-yielding variety seeds and chemical
fertilizers, and by the adoption of plant protection measures, the rate of growth in farming in
developing countries limping behind the desired levels. This has been largely attributed to the
fact that not enough attention has been devoted to the facilities and services which must be
available to farmers that would support.

It covers various aspects such as- introduction to agriculture, its history and the transition
as to how the concept of agri-marketing evolved and how it became a very important factor as to
the development of rural areas and it states how the researcher linked the concept of agri-
marketing with rural development that enhanced the development of rural people by raising their
standard of living and providing them better avenues which fostered in the development of
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13. A Study of Changes, Challenges and Complexities
in the ERA of Digitalization
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Assistant Professor, MMCC, Pune-04.
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Abstract

Today digitalization is not a new concept or a phenomenon as a matter of fact it has
spread in varied forms in the entire Indian sub-continent. The Government of India has left no
stone unturned to accelerate the pace and speed of digitalization of India in all streams of Indiar,
life and living.

Marketing approaches, strategies and policies in the pre digitalization era was a differen:
cup of tea and now in the present digital era obviously marketing policies, strategies will oughi
to change and all business organisations to improve their marketing gear up to meet the
digitalization era changes, challenges and complexities. This paper attempts to critically analyze
and review the changes and challenges of digital marketing coupled with other types of
marketing such as social media, internet marketing, blog marketing etc.

Key Words: -Blog marketing, Digital Marketing, Product, Consumers.

Introduction

Brand awareness has been proven to work with more effectiveness in countries that are
high in uncertainty avoidance, also these countries that have uncertainty avoidance; social media
marketing works effectively. Yet brands must be careful not to be excessive on the use of this
type of ‘marketing, as well as solely relying on it as it may have implications that could
negatively harness their image. Brands that represent themselves in an anthropomorphizing
manner are more likely to succeed in situations where a brand is marketing to this demographic.
‘Since social media use can enhance the knowledge of the brand and thus decrease the
uncertainty, it is possible that people with high uncertainty avoidance, such as the French, will

particularly appreciate the high social media interaction with an anthropomorphized brand."

11031
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Abstract

Today digitalization is not a new concept or a phenomenon as a matter of fact it has
spread in varied forms in the entire Indian sub-continent. The Government of India has left no
stone unturned to accelerate the pace and speed of digitalization of India in all streams of Indian
life and living.

Marketing approaches, strategies and policies in the pre digitalization era was a different
cup of tea and now in the present digital era obviously marketing policies, strategies will ought
to change and all business organisations to improve their marketing gear up to meet the
digitalization era changes, challenges and complexities. This paper attempts to critically analyze
and review the changes and challenges of digital marketing coupled with other types of
marketing such as social media, internet marketing, blog marketing etc.

Key Words: -Blog marketing, Digital Marketing, Product, Consumers.
Introduction

Brand awareness has been proven to work with more effectiveness in countries that are

1 high in uncertainty avoidance, also these countries that have uncertainty avoidance; social media

marketing works effectively. Yet brands must be careful not to be excessive on the use of this

. lype of marketing, as well as solely relying on it as it may have implications that could

negatively harness their image. Brands that represent themselves in an anthropomorphizing

manner are more likely to succeed in situations where a brand is marketing to this demographic.
‘Since social media use can enhance the knowledge of the brand and thus decrease the
uncertainty, it is possible that people with high uncertainty avoidance, such as the French, will

particularly appreciate the high social media interaction with an anthropomorphized brand."
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15. A Study of Women Entrepreneurship
in India : Problems & Prospects

Asst. Prof. Sushil Gangane
Faculty Member, MMCC.

Abstract

This conceptual paper indicates and emphasizes the women entrepreneurs as the
potentially emerging human resource in the 21st century to overcome the economic challenges in
global perspective. Women of 21st century is no more a traditional resource confined to homes
only rather an educated, knowledgeable and innovative part of the overall population possessing
the capacity to transform economies into thriving enterprises. Developing and developed nations
have realized that developing women entrepreneurship is indispensible to flourish as
economically dominant nation in the modern high-tech world. Therefore, creation of platforms
and networks for entrepreneurial culture are prominent issues globally. This paper ascertains the
factors in the emergence of women entrepreneurs’ further study highlighted the major constraint
and challenges faced by women entrepreneur and opportunity available to them. At the end the
paper makes some suggestions for increase or promotion of women entrepreneurs and healthy
growth of women entrepreneurs in India.

Keywords: Challenges, Entrepreneur, Global Opportunities, Challenges, constraints
Introduction

The emergence of women entrepreneurs and their contribution to the national economy is

quite visible in India. The number of women entrepreneurs has grown over a period of time,

especially in the 1990s. Women entrepreneurs need to be lauded for their increased utilization of

modern technology, increased investments, finding a niche in the export market, creating a
sizable employment for others and setting the trend for other women entrepreneurs in the
organized sector. Indian women business owners are changing the face of businesses of today,
both literally and figuratively. The dynamic growth and expansion of women-owned businesses
is one of the defining trends of the past decade, and all indications are that it will continue
unabated. For more than a decade, the number of women-owned businesses has grown at one-

and-a-half to- two times the rate of all businesses. Even more important, the expansion in
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16. A Study of Role of Women in Service Sector: oy
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Issues and Challenges
Dr. Ashwini R. Parkhi
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Abstract
Women hold various positions like President, prime minister, speaker of loksabha.
governorsetc. Through this paper it is an attempt to understand the role of women 1n the service
sector and to focus attention on the various challenges and issues faced by women. Women in Ob.
India have gone through various changes in the few years. There are various fields today where
women are working, as stated in the paper but researcher has tried to focus mainly on the four
main sectors of women which is agriculture, houschold services, educational service, |
bureaucracy personal care Res
Keywords : Service sector, educational service, household, bureaucrac, personal care. l
Introduction i resc
Service sector dominates the Indian economy today .The net profit margin is highest in i
the service sector. There are three economic sectors namely manufacturing, tertiary and the , hou
agriculture sector. Manufacturing sector contributes to 30.02% of total India’s GVA, Service L wol
sector contributes to 52.9% of total India’s GVA and 7.68% of total global agricultural output. Ag
As the above figures indicate that service sector is playing a dominant role in India’s GDP.Ind1as
service sector consist of the services like transport ,health care ,communication,tourism.real rure
estate, insurance ,financing. social and personal services, storage and communication, courier | uns
services etc pro
As per the latest 2015- 16 data service sector contributes to 66.1% to GVA. The working stc.
age for the women in India is considered as 15-59 years of age. According to the 2011 census
India’s total female population is 586 million. Majority of female workers in India are unskilled illit
and has only basic education. They are working with poorly paid jobs with minimum daily
wages and with no securities for the job. As per the data collected and published by the national
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18. A Study of Problems in Human
Resource Administration in Selected
BPO Industries in Pune City

Dr. Sunita Pokharna
ngineering, Marathwada Mitra Mandal’s, College of Commerce, Pune-04.
Meenal Kabra '
BCA Dept., MMCC.

\bstract

“BPO has the potential 1o do India, what oil has done to West Asia.”

During 1990, the new economic policy of Indian government has brought tremendous
hanges in Indian economy. Due to Liberalization, Privatization and Globalization, many Indian
ndustries have geared up and made a lot of progress in their existing business enterprises. In
V99, the New Telecom policy has brought radical changes which ended monopoly of telecom

mices with free policy of international call facility. This has given a birth to new sector that is
iformation: Technology, and Information Technology Enabled Services. BPO’s and Call
cntres are upcoming industries in service sector which is closely related to Information
‘echnology Enabled services. The emergence of IT industry and ITES are treated as golden era
+ global economy. India, Philippines, Malaysia are the pioneer countries in the BPO sector. It is
bserved that IT industry in India has existed before 1990. One of the first outsourced services
vas Medical Transcription, which followed by data processing, billing, customer services and so

. Recently the scope of outsourcing has been expanded to a greater extent that is web sales,

g - . e . . ‘l:(‘v
narketing, accounting, tax processing, telemarketing, HR hiring and so on. Since 1990, ITES .

md BPO's are playing a dominant role in the economic growth with an accelerated Foreign
Jirect Investment and huge employment opportunities. Many global players like American
press, GE capital and British Airways have ‘started their business in India. As per survey by
NASSCOM) National Association of Software Services and Companies) and Mckinsey, the
{TES sector was expected to employ 1.1 million people and to earn $ 24 million by 2008. In

reality more than this many people are employed in this sector. But we are facing so many

11371
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Abstract

“BPO has the potential to do India, what oil has done to West Asia.”

During 1990, the new economic policy of Indian government has brought tremendous
changes in Indian economy. Due to Liberalization, Privatization and Globalization, many Indian
industries have geared up and made a lot of progress in their existing business enterprises. In
1999, the New Telecom policy has brought radical changes which ended monopoly of telecom
services with free policy of international call facility. This has given a birth to new sector that is
Information Technology, and Information Technology Enabled Services. BPO's and Call
Centres are upcoming industries in service sector which is closely related to Information
Technology Enabled services. The emergence of IT industry and ITES are treated as golden era
in global economy. India, Philippines, Malaysia are the pioneer countries in the BPO sector. It is
observed that IT industry in India has existed before 1990. One of the first outsourced services
was Medical Transcription, which followed by data processing, billing, customer services and so
on. Recently the scope of outsourcing has been expanded to a greater extent that is web sales,
marketing, accounting, tax processing, telemarketing, HR hiring and so on. Since 1990, ITES
and BPO’s are playing a dominant role in the economic growth with an accelerated Foreign
Direct Investment and huge employment opportunities. Many global players like American
Express, GE capital and British Airways have started their business in India. As per survey by
(NASSCOM) National Association of Software Services and Companies) and Mckinsey. the
ITES sector was expected to employ 1.1 million people and to earn $ 24 million by 2008. In

reality more than this many people are employed in this sector. But we are facing so many
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Gender Empowerment — A Realistic Alternative to Gender Equality
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Abstract - Gender bias is a widespread phenomenon. It must be dealt with clarity of the goals
which ultimately lead us to gender empowerment without making any comparisons among the
genders or making one superior to other and justifying why one is better than other. Equality for
now is unreal and overrated concept. The study mainly focuses on the gender
equality/empowerment status in India. While it is clearly evident that we are far away from the
expected fair environment for both the genders, it is equally clear that we have come a long way
from where we began in the age old patriarchy. Empowerment means making opportunities
available to each person based on his merit irrespective of his gender and strengthening the
person to stand stronger in the society. Equality refers to treating everyone as one and the same
disregarding everything else. While it is technically impossible to directly target about equality,
first empowerment of both the genders without treating either of them superior than other and
then remaining targets can be set.

KEYWORDS- Empowerment, Bias, Equity, Equality, etc

Introduction-

The Hindu mythology originally propagated the thought that- Soul has no Gender. Yet
the people as per their personal thought process and dominance of superstitious mind set
developed the myth that the women are the weaker gender and deserved to be treated inferior to
the men. “Women are nothing but a machine for producing babies” —Napoleon Bonaparte. Such
erroneous and discrimination inciting statements made by the influential people in past made it
difficult for women around the World. But in past years this has been changed to a certain extent
though not eliminated completely. Gender Equality primarily refers to women being treated no
less than men. But unfortunately it is misconstrued as a way to just prove how are superior and
need to be treated the better way. This in turn leads to nothing but Misandry under name of
Feminism. This is no way to achieve the much expected Gender Equality. In order to reach to the
point where all humans are treated decently and given opportunities on the basis of their merit
first we need to empower both of them in their own way. Both the genders are like two eyes of
God and any wrong with either of the eye will blind the whole world once and for all.

Statement Of The Problem —
Followings are the major problems have been identified by the researchers.
1. Lack of clarity as to the actual scenario of women empowerment and gender equality in
India.
2. Misunderstood concept of Gender Equality and Untrue Measures of achieving it.
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Justification of Problem Statement-

The current heated argument and widespread debate over gender equality is quite biased and
lopsided. It focuses only on bettering lives of women. Undoubtedly the women are in dire need
to be given opportunities since till past centuries they were kept away from social involvement
with dignity as against the men. The major debates chalk out reservations and certain special
treatment to women as a solution to this and thereby turn feminism into misandry. The clear
difference between equality and empowerment is to be studied and society must accept that
equality is unreal and only empowerment of the genders can take the women further.

Objectives-
1. To note the current perception of people about women empowerment and chalk out what
it actually stands for as against the current perception.
2. To study the statistics and figures related to the topic.
3. To find out where the real problem lies and probable solutions for the same.

Research Methodology-
The study is entirely based on Secondary Data from various sources and personal
observation and analysis on the same.

Major Discussion-

India is referred as Mother Land or Mother India of its beloved Citizens. It is a
democratic nation formed with keeping in mind the highest values of liberty, equality, fraternity.
Hindu Mythology depicts that our culture was originally a female dominated one and it had the
people deeply praying the Goddesses. But in the later generations people disrupted the culture
under the name of God which were actually the superstitions which implied that the women was
weaker gender and her position in society as well as home lies after a man. While this was really
severe in the past centuries, 21* Century still has better days for women than before, yet far
behind than the targeted ones.

The various problems women face every day involve being catcalled, stalked (virtually or
in person), rape, threats, early forced marriages, misbehaviour, assault, harassment, domestic
violence, unfair treatment/ pay, not being considered in decision making, restrictions over her
personal choices, etc. In the past several years there has been lot talked and to a certain extent
done to resolve this.

There is a lot of heated argument about if women should get equal pay, financial and
personal freedom, reservations and lot more. But unfortunately the fight for women
empowerment turns into and baseless argument to put women irrationally above men based on
the gender and not on the practical, just or merit of the person.

Observations-
Let us study some statistics related to this topic and then try to chalk down the
implication of the same in our lives presently-
A) As per 2011 Census:-
1. Total population- 1,21,01,93,422. Female population- 58,64,69,294 (48.46%)
2. Sex Ratio- For the country: 933 females per 1000 males.
State/ Union Territories wise sex ratios:-
Highest: Kerala: 1084 females per 1000 males and Pondicherry: 1037 females per 1000 males.
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Lowest:

State/Union territory | Females per 1000 males
Haryana 879
Punjab 895
Delhi 868
Jammu and Kashmir 889
Chandigarh 818
Daman and Diu 618
Sikkim 890
Andaman and Nicobar 876

(Source: www.censusindia.gov.in)
3. Literacy Level — (Crude Literacy Rate)
General level of Literacy in India- 74.04%
Female Literacy Rate- 65.46%
State wise High and Low Literacy rates-

4. Median age for marriage-

State/Union Rate of Rate of Literacy
Territory Literacy(Average | (Female %)
%)
Kerala 93.91 91.98
Uttar Pradesh 69.72 59.26
Bihar 63.82 53.33
Jharkhand 67.63 56.21
Arunachal 66.95 59.57
Pradesh
Rajasthan 67.06 52.66
Jammu and 68.74 58.01
Kashmir
Andhra Pradesh 67.40 59.74
(Source: www.censusindia.gov.in)
Census Male Female
2001 22.6years 18.2years
2011 23.5years 19.2years

(Source: www.censusindia.gov.in)
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B) As per Sample Registration System (SRS) data released by Registrar General of India the
Maternal Mortality Rate were as follows for the said period-

2011-13: 167

2014-16:130

C) As per 2015 Crime in India Report Published by National Crime Records Bureau,
Government of India following are the most safe and unsafe territories in India, based on the
Rate of Assault per 1,00,000 women.

Most safe territory- Andaman and Nicobar with assault rate of 2.7%

Most unsafe territory- Delhi with assault rate of 92.8%

D) As per the Poll taken and published by Thomson Reuters Foundation in 2011 and 2018 (June
2018) following are the most dangerous countries for women in the World:

Rank | 2011 2018

1. Afghanistan India

2. Republic of Congo Afghanistan

3. Pakistan Syria

4. India Somalia

5. Somalia Saudi Arabia
(Source: )

E) As per article published in Times of India as on 19" September 2017,

In 2004-05, 43% of working age women population was engaged in paid jobs as against the mere
27% in 2015-16. The decline is worse in rural areas is worse because Agriculture fails to absorb
them into working population.

India was ranked on 136™ position among 144 countries in the Economic Participation and
Opportunity Index in Global Gender Report 2015.

F) Following are the few Gender Biased laws in India-

Source: scoopwhoop.com post as on 9" June 2015.

1. Hindu Succession Act, 1956 grants right to inherit property to the spouse, mother and
children of the deceased in absence of the will but not to the father.

2. Hindu Adoption and Maintenance Act of 1956, son is entitled to maintenance from
parents only till he turns 18 as against this the girl is entitled for maintenance till she gets
married.

3. Indian Penal Code —

Sec 497 provides for prosecution of man committing adultery with wife of another man,

while there is no law for punishing the women committing adultery with husband of

another woman.

Sec 375 provides that if a man has sexual relation with a woman on pretext of marriage
and doesn’t marry her, he will be a rapist in eyes of law. Even a boy below 16 years of age will
be considered rapist even if he has consensual sexual relations with a girl of his age.

Sec 498A grants women protection and lets her put the husband and his family behind bars in
case she suffers mental or physical cruelty. However the loophole lies in the fact that the women
wasn’t made to give any evidence whosoever.
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Sec 354A provides 3 years of imprisonment for men in case of sexual harassment. However,
there is no punishment for women.

Sec 304B provides that if the death of women is caused by burns or bodily injury within 7 years
of marriage it is treated as husbands fault.

4. Special Marriage Act, 1954 provides that only wife can claim permanent alimony and
maintenance. As against this, the Hindu Marriage Law provides this for both husband and wife.
G) Status of Women’s Reservation Bill 2008 —

This was a Constitutional Amendment Bill introduced by UPA government in 2008, which was
passed in Rajya Sabha but Lok Sabha did not vote on it and it lapsed when Congressed led UPA
lost its power in 2014 to NDA.

The current per cent of Women Members of Parliament is 11.8 as against Global Average of
22.8 (as of June 2016).

Analysis & Interpretation of Data-

1. The findings of Census 2011 related to gender specific information is alarming. The
lower sex ratio indicates the backward mind set of society towards female child which
results in female foeticide and thereby declines sex ratio. The lower literacy rates shows
that the lesser accessibility of women to knowledge, education and further opportunities.
This considerably affects their confidence and thereby the vulnerability rises among the
women in general. The increased percentage of literate women may help them evolve
socially and economically. The percentage of working women population going down is
hazardous since this involves many underlying issues. The problem of unemployment
and financial instability, lack of social involvement are the outcome of women not being
absorbed in the workforce. The literate and financially independent women will hence
have more opportunities and stand in society and policy making further.

2. The Maternal Mortality rate shows the number of female deaths per 100000 live births
during or due to the problems occurred in the process of pregnancy. This has gone down
but needs to be looked after seriously since this shows up the status of healthcare in India
for the female population. The health of the mother further affects the health of the new
born infant and the overall healthcare cycle is disturbed.

3. The surveys showing lack of safety in country is alarming and is simultaneously the
heated debate periodically with all the deadly rape cases coming up each day. The
international as well as national media referring Delhi, the capital city as the ‘Rape
Capital’ shows that this is regression of the nation where women are worshipped. The
unsafe nature of the country overall affects the education, tourism, employment and
everything in general for the women as well as men. This represents that the development
is lopsided, only materialistic and not moral enough.

4. The gender biased laws show that the unfair advantage is given by some of the laws to
the women and this is quite often misused. While there is no sufficient data available on
the number of fake accusations or complaints and cases lodged over men for harassment,
rape, violence, etc. However law has been amended in attempt to avoid misuse of sec
498A and sec 354A of India Penal Code, there still is no clear justified provision to
protect men against abuse. Court has said that the women can also be convicted for
domestic violence as long as it can be proved, while a man and his family is convicted
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easily without sufficient proof as well. This is unfair and abusive towards men since men
suffer from the evils of society. Recently, Government of India passed the ordinance to
grant death penalty to rapists of rape victims who are below 12 years of age. This
ordinance was passed after the backlash from media and public was witnessed throughout
the nation on account of Kathua and Unnao rape cases where victims were minor girls.
This is a quite grey area since this will make the rapist kill the victim and also the
provision is unfair since the rape victims above 12 years of age will have no speedy
justice. While dowry is illegal and immoral the provisions of alimony are used harshly by
women and men do have to go through financial hardships due to this during the time of
divorce. A sufficient sum of money to live and provide for necessities is different and
misuse of alimony provisions is altogether a different thing.

5. The long tabled Women’s Reservation Bill (Constitutional Amendment) is also quite
debatable if studied well. It seeks to achieve one third reservation in parliament for
women representation. This is debatable one the grounds of either that would be unfair to
the men who are capable enough by just irrationally placing women in their seat. Yes, if
the women are interested and capable enough to represent they should come up but the
reservation would not help but rather add up to confusion. They must be promoted to
participate more in policy making since research suggests that women are better are
spending wisely and planning shrewdly. UNDP Report titled ‘Corruption, Accountability
and Gender’ suggests that having more women representatives would lead to lesser
corruption.

Main Findings-

1. The lower sex ratio, lesser percentage of literacy and working population in women is
implying the gender imbalance in society and thereby demonstrates why the women are
weaker financially and socially.

2. Though there have been developments but healthcare for women must be given due
attention.

3. The increase in average age of marriage indicates the reduction in child and early
marriages.

4. The safety factor throughout India is quite questionable. This should be looked upon and
also the gender biased laws need to be amended in order to avoid its misuse.

5. Reservation alone cannot help in improving female participation in policy making.
Reservation will lead to disregarding the merit factor.

Conclusion-

Gender Equality is highly unreal and overrated idea for now. Empowerment is something
real and worth having. Each one of us must be empowered to prove our worth regardless of the
gender. We must take pride in our uniqueness. Both have different choices, roles, strengths and
weaknesses. Men and Women are different because they are special their own way. Taking a
basic example, there is argument that women should have seats reserved in public transport,
while this is the case of equality as they demand the reservations, it can also be stated that men
out on work in the public transport can also be tired and needs a seat. Just irrational bashing of
male community is wrong and does no good to women. Women creating problems for men also
exist but men cannot put it up in the society where being on the suffering end is not considered
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manly enough. No law or legislation and government will be good enough unless there is a
radical, grass root level change in mind set. It needs to be learnt that power in hands of other
gender shouldn’t threaten the other, but rather motivate and encourage the other to create his/her
own name in the world.

Empower mentis necessary to grow. None of them should try to either compare or compete.
We must not belittle other gender to prove ours superior. We must not assume that our
empowerment means lack of power in other gender. Each and every one must be themselves and
be strong enough to ask for something because they deserve it and not because what God made
us a certain way. Misandry and Hypocrisy under the name of feminism is not acceptable and we
definitely need to accept the fact that as long as either gender is considered and treated superior
for any reason, there is no room for equality!
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Key Cryptography for Ensuring Data Security with
the Application of RSA Algorithm

Mrs. Komal T. Dhoot
Lecturer, MMCC.
Mrs. Punam K. Bhoj
Lecturer, MMCC.

Abstract

In the era of information, communication, technology and with rapid digitalization, it has
become increasingly challenging task to ensure that the data is prevented from misuse and
unauthorized access while it is transferred or accessed across the net. Very few algorithms
provide computational infeasibility and make it difficult to break a key for finding the original
message. In RSA algorithm, a message sender generates a public key to encode (Encrypt) the
message and gives the receiver a generated private key for recovering (Decrypting) the original
message. The process of Encryption and Decryption is performed by using symmetric key
cryptography and Asymmetric Key Cryptography which is called Public-key cryptography.

This paper attempts to analyze, review and study the operational process as to how public
key cryptography ensures data security using RSA algorithm.

Keywords: RSA, Encryption, Decryption, Public-Key Cryptography
1. Introduction

Cryptography (Greek krypton-"secret”, graphos -“writing™) is a science of writing
secretly. It enables to protect the information by transforming it to an unreadable format or
unintelligible format so that the message can be hided from the other people than the intended

receiver.

Data cryptography is the scrambling of the confent of the data like text, image, audio &
video to make it unreadable or unintelligible during transmissions.

According to Lorenzo Cappelletti,”Cryptography is a science of keeping secrecy of

messages exchanged between a sender and a receiver over an insecure channel. The objective is
achieved by encoding data so that
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Abstract
“State what you will do, report what you did”. A cheque-book charity concept converted

into something which needs to be pondered for by formation of committees in every
establishment in India. In order to streamline the philanthropic activities and ensure more
accountability and transparency in the economic activities, the government of India made it
mandatory for companies to undertake CSR activities under the Companies Act,
2013. Companies eligible under section 135 of the Companies Act 2013 have embraced the law
and wholeheartedly initiated a number of CSR projects across the entire spectrum as defined
within schedule VII of the Act. The rules further say that CSR is not charity or mere donations.
The companies should use CSR to integrate economic, environmental, legal and social
objectives with the company’s operations and its growth. Companies spend a quantum of money
as huge as 2 percent of their average profit in the last three years for CSR activities. It is only
since 2012-13 that firms have started allocating funds for CSR activities specifically. This was in
response to the Securities and Exchange Board of India (SEBI) circular dated August 2012,
which mandated all top 100 listed companies to include business responsibility report as a part of
their annual report. In this paper we are going to analyze how this concept is working in India
and to what extent companies are following it for social and economic growth of the country. It ‘

shall try to determine the significance of CSR; the activities corporate perform under CSR, its

impacts and confluences.
Keywords : Funding, Profit share, Legal Provisions, Importance

Introduction:
The United Nations Industrial Development Organisation (UNIDO) has defined

corporate social responsibility (CSR) as “a management concept whereby companies integrate

social and environmental concerns in their business operations and interactions with their
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Abstract
In this paper. the authors propose the framework for research attempts to explore and

analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
validating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
into the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills

and competencies needed to make this transition.
Keywords: Marketing Model, Qualitative, Hybrid, Trading Model, Emerging

Introduction
Traditional Marketing and Trading — Separate Models
Marketing is defined as “a process by which individuals and groups obtain what they

need and want through creating and exchanging products and value with others” (Kotler &
Armstrong 1997). Core concepts of marketing include “needs, wants, and demands; products;

value, satisfaction, and quality; exchange, transactions, and relationships; and markets. This is

the definition of traditional marketing in this proposal.
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\bstract

[n this paper. the authors propose the framework for research attempts to explore and
analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
vahidating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
io the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills
and competencies needed to make this transition.

Keywords: Marketing Model, Qualitative
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Abstract

In this paper. the authors propose the framework for research attempts to explore and
analyze the types and nature of industries, products and/or services whereby the traditional
marketing model is giving way to new hybrid models. Specifically, it will focus on exploring and
understanding the characteristics of hybrid models that are currently in existence, developing and
validating a proposed generic theoretical hybrid marketing/trading model, analyzing the
underlying driving forces or factors behind the emergence of the hybrid marketing/trading
model, and analyzing the relationship between performance and this new hybrid
marketing/trading model.

In addition, through the proposed qualitative analysis, the research will reveal insights
into the issues surrounding the transitions organizations make in moving from a traditional
marketing (or trading) model to the hybrid marketing/trading model. This will lead to a greater
understanding of the consequent changes to the organizational structure and the new staff skills

and competencies needed to make this transition.

Keywords: Marketing Model, Qualitative, Hybrid, Trading Model, Emerging
Introduction

Traditional Marketing and Trading — Separate Models

Marketing is defined as “a process by which individuals and groups obtain what they
need and want through creating and exchanging products and value with others” (Kotler &

Armstrong 1997). Core concepts of marketing include “needs, wants, and demands; products:

value, satisfaction, and quality; exchange, transactions, and relationships; and markets. This is
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Lecturer, MMCC, Pune.

Abstract

I'he role of database as a data store is vital for various software applications and software

~

systems. From information systems to executive information systems, the database has been used
to store data as well as metadata. The increasing amount and variety in nature of data. has
facilitated and promoted the advancement and use of analytical and big data systems for
analyzing. predicting and forecasting trends and situation for aiding business decisions and
policies. This paper discusses the changing nature and purpose of data types in terms of
implementation and requirement specifications along with the flexibility in storing or
communicating data as per the need or specifications. It is organized in the introduction of
structured and unstructured data types, data storage applications, data models, schema and lastly
the conclusion.
l. Introduction

In computer science and computer programming, a data type is a classification of data
which tells the compiler or interpreter how the programmer intends to use the data. Most
programming languages support various types of data, for example: real, integer or Boolean. A
data type provides a set of values from which an expression (i.e. variable, function) may take its
values. The type defines the operations that can be done on the data, the meaning of the data, and
the way values of that type can be stored. In many software applications, there is a need for
defining flexibility in the data type specifications. Such requirements and flexibility in the data
storage results in the definition and provisioning of “structured, semistructured and unstructured

data types as given in Figure 1.
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Abstract:

India is world’s second largest country in providing higher education. Quality higher
cducation is need of the hour to sustain in this compelitive erd. Higher education is key 1o gel
success at international level.. The Quality human resource depends on the quality of higher
education. To enhance and promote quality higher education the autonomous body called
National Assessment and Accreditation Counc il (NAAC) established under University Girants
Commission (UGC). The significant contribution of NAAC is quality assurance 1o promole
higher education in the area of higher cducation is to implement new methods of accreditation
having recognition at iternational level due to increasing international competitions. 1t is
envisaged that NAAC plays a larger role in internalizing and institutionalizing quality
assurance. It is a continuous process and a relentless pursuit lo achieve ac ademic excellence. It
is an ongoing, dyvnamic and life-long endeavor of any institution. The vision and mission
statemenis are guiding principles to function in the area of higher education. The henefits of
assessment and accreditation by NAAC are also_foc used. The Internal Quality Assurance Cell
(I0AC) is functioning smoothly to develop a system f()ru)n\( jous and consistent improvement in
the overall performance of institutions. In the end the various means to enhance quality of higher

education are also provided in this paper.
Keywords: NAAC, Quality Higher Education in India, IQAC.

Introduction:

India is a country where education has given prime importance since olden days
FEducation has its own significance to govern interests of the members in the society. Education
plays vital role in shaping and all round development of the society. In this era competition
higher education has got prime importance. The various institutions are come into existence 10
impart higher education in India. In India quality education is required as educational institutes
are running various courses in higher education. In India the colleges and Universities arc
established to provide higher education. If the quality of such education is poor as compare 10
international institutions no institute will sustain in the era of globalization. Therefore, an
autonomous body must be there to assess the quality of higher education. The quality of higher
education leads India towards global economic power. The institutions like NAAC though their
various committees eving on educational intuitions to achieve goal of quality higher education in
India. Therefore, role of NAAC is rcmarkablg to_promote quality higher education in India.

Objective:

¢ To focus on the means to achieyg g ahty in hixheneducation for the betterment of socicty
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Abstract:
The development of the nation is highly dependent on the quality of higher education.

T AP B ?

3

India’s higher education system is the third largest in the world next to United States and C "hina.
The history of Indian education is as old as 1000 B.C. The British government used university as
tool for higher education. In the year 1 857 three universities were started in Calcutta, Mumbai
and Madras. All three were based on the structure of University of London focusing more on
humanities. In the India’s higher education system after passing the government of India Act
1935 which gave the “Indianisation” to the higher education in India, the importance was grven
to physical and vocational education In the year 1956 the UGC was formally established as
statutory body of government of India through the act of parliament for maintenance of &
standards for higher/university education in India. The need for the higher education was
increasing. At the same time there was a need and concern for quality and relevance of higher
education. On this concern the National Policy on Education and Program of Action spelt out
the need for a body who will assess the quality of education or will grade the quality of &
education in the universities or affiliatedicolleges, or any department or center of universities :
which gave birth to an autonomou. ”f‘body NngC The researcher through this paper is §

’

contributing the importance of the criteria One “Curricular Aspects”.
¥ /)

s oAt
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Keywords:-Indianisation, National Po]icyaon;Educétibn; Program of Action.

Introduction:
The development of the nation is highly dependent on the quality of higher education. §
India’s higher education system is the third largest in the world next to United States and China. 5,
The history of Indian education is as old as 1000 B.C. The British government used university as
tool for higher education. In the year 1857 three universities were started in Calcutta, Mumbai
and Madras. All three were based on the structure of University of London focusing more on
humanities. In the India’s higher education system after passing the government of India Act
1935 which gave the “Indianisation” to the higher education in India, the importance was given
to physical and vocational education In the year 1956 the UGC was formally established as
statutory body of government of India through the act of parliament for maintenance of standards
for higher/university education in India. The need for the higher education was increasing. At the
same time there was a need and concern for quality and relevance of higher education. On this
concern the National Policy on Education and Program of Action spelt out the need for a body .
that will assess the quality of education or will grade the quality of education in the universities
or affiliated colleges, or any department or center of universities which gave birth to an
autonomous body NAAC. The researcher through this paper is contributing the importance of the
criteria One “Curricular Aspects”.
NAAC was established in the yeay
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Q PUn sk

48 Website — www.researc

(3 Scanned with OKEN Scanner



‘RESEARCH JOURNE Y [nternational I Research Journal ISSN :
6,261, (CIF) - 3452(2015), (GIF)-0,676 (2013) 1_34"-714«}
& Translation February-2019

Special Issue 119- Literature
UGC Approved journal

Impact ki actor - (SJ1F) =

INDEX I
”WM § f»“/ﬂ !
Dr. Sangita Ghodake 07

Facing NAAC: Challenges of Criterion IV

Rolc of NA AC in Improv

ing the Quality of College Dr. Anupama Pol 11
Ob]utwm' and Transparency in the Revised Assessment and Accreditation (4
nce, I’rul Nidhi Satavleker, Prof. Gauri Jadhay o

Process Dr. M.D. Lawre
Dr. Sharad Gadekar 17

NAAC's l"-u:poutlw of Student’s Employ: bility ek B
Quality /\x\ua ance in the Rqﬁul.n Working Process ol ( nllqu\ ,1
_____ Uyh/n myu Mane |
Benefits of N/\/\( /\Lkl(,dl(dllull for Higher I sducational Institutions
24
Smy.uk.m! Shamrao Adate | -

The Rolc—(;lff\l»}\»}ii; ih’/l'h'c»lchéInpmcnt of Higher I iducation in India
28
Dr. Vandana Sharma

nt and Accreditation of the 31

Tl;u—ﬁ(-)lu nl l()/\( “in the Process of Assessme
Dr. 5“,1_ l.ldlmv

8 [nstitution K
9 Innovative M&.thn(lx in lmahmg I meng and B vnlualmn Process: A Perspective 36
Study ~Dr.! Shrikant Gh Ghadge |
Qu.\lny y of nghcr Education 42

g Dr. Mukti Bapna_

Skilling lndm the Solution for Uncmploymcnt Dr. Nandkumar Shinde 58

ind Development  Prof. Nilesh Adhav

Role of NAAC in lmprovmg
. _Dr. S.lr.mpnam Shinde |
A Study of Importance of Criterion I “Curricular /\spccls “in NAAC 48
Dr. Ashwini Parkhi
An /\nalvsls “of Students’ " Role in N/\AC, /\ccrcdltallon and Assessment Process 52

Role of Tmchu in Curriculum Dcsngmng a
he Development of Educational Institutes 66

II!I
The Need of NAAC in't
Prof. Narayan Rajurwar
A Study of Assessment and Accreditation: Basics and Benefits 10 Higher
16 ik 69
Prof. Teja Dighe
KB

Educational Institutes Institutes . Tej g

AAC /\qusment and Accreditation Process 74

Role of IQAC in N/
Dr. Devidas Waydande
Dr. Jaya Kadam 77

arch in the Educational Institutions
nt of Institutions and Colleges in
Mr. Santosh Shelke

18 The Promonon of Rese
1('1|yl|c Function of NAAC in the Developme

19 Higher Education

- Green Audit : A Part of Assessment and Accreditation Process of NAAC 84
Prof. Shilpa Kamble
jcation Dr. N. B. Shaikh 86

Role of NAAC in Promoting Quality on Higher Edu
Student Sduslactnon Survey: Questions on Questionnaire Dr. Abhay Shinde 92
Information Communication Technology in Rural Educational Institutions _—_9_‘;’
Prof. R. D. Gaikwad

= A Study of Role of NAAC in Promoting The Quality in Higher Education System 08
_Miss. Renuka Talwar |

5 | NAAC - Assessment and Accreditation 102

=
26 Fostering Global C ompetencies Amonch s Core Value lne
/o' de Prof. Ravikiran More | More |

ail - resenrchiournevZ()l4gmail.com

n

(3 Scanned with OKEN Scanner



R

‘RESEARCH JOURNEY’ International E- Research Journal |1SSN : ,’

Impact Factor - (SJIF) - 6.261, (CIF ) - 3.452(2015), (GIF)-0.676 (2013) 2348-7143 !
o ™ : . | February-2019 |
Special Issue 119- Literature & Translation | February z

\
UGC Approved Journal

RESTERLIIGBAEY

NAAC - Assessment and Accreditation

Prof. Amol Dilip Chaudhari
M. Sc (Economics), NET, SET
Marathwada Mitra Mandal’s College o
f Commerce, Pune- 04, (M. S.) India
Email- amolchaudharimj@gmail.com

Abstract:
National Assessment and accreditation Council (NAAC) play a very crucial role in the

evaluation of Higher Education Institutes in India. NAAC accreditation determines the overall
ranking among the Indian higher education institutes. The validity of NAAC has been the
debatable topic over the period of time in India. The two decade has been passed with NAAC
system but still India somewhere lack in global competition. The vision and mission are best for
the any evaluation authority like NAAC but the socioeconomic and political factors creale the
obstacles in the process of unbiased and correct evaluation of the higher education instituies
The vision of students and society towards education as d key to the future change the present ‘
and future of country

This paper attempt to evaluate the vision, mission and the core values of NAAC. Vision
and mission of NAAC ultimately the future of India hence it becomes crucial 1o make an analysis
of NAAC. Core values of education system are pillars of NAAC so consideration of different
values and their validity into current global world gives the understanding of couniries position
at global level.  This paper mainly talks about vision, Mission, Core values and Benefits of
accreditation in India L

NAAC and Higher Education Institutes in India may find the irrelevance (exception) al
the ground level but overall performance s sati.rsfaczm'y for last two decades. Studenls.
Managcement, Parents and Government are considéreé] as pillars of development of higher
cducation in India. Few recommendations have been made to improve the fulure policy for

higher education in country.
Keywords: NAAC, Higher Education, Efficiency of Resources

Introduction

In 1991 economic reforms changed the future of Modern India. This was the step towards
New. Global, Liberal and Modern India. Various reforms had been introduced during this
decade, many structural institutions and laws also established. Now India was a global economy
with global and developed competitors. To overcome this situation there was need of higher
educated and skilled labors to fill the gap between the demand and supply to be present India as a
global country. Indian education system has one of the largest and diverse histories which have
passed through different phases. There was no such definite outcome from the system but the
demand of access of higher education with improved technology for new emerging opportunities
through a structural system was a necessity.

To address this concern the nationalpetexon education of higher education (NPE. 1986)

and the program of action (PoA, 1992)%sH ulfill this need. These policies advocated
the need of establishment of an ind creditation agency. Consequently the

102 Email - researchjourney20l4gmail.com
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Abstract:

NAAC is an autonomous institution established by the UGC with the prime agenda of
assessing and accrediting institutions of higher learning with all objective of helping them to
work continuously to improve the quality of education. The purpose of this research paper is to

focus upon the role of NAAC in ensuring the quality in defining the element of Higher Education

India through a combination of self and external quality evaluation, promotion and
sustenance initiatives. This paper makes a systematic study of the measures taken by NAAC 1o
stimulate the Academic environment for promotion of quality of teaching-learning and research
in HE. Institutions. And also to understand the level of awareness and improvements in marn)
aspects of such H.E. Institutions post NAAC accreditation It is important to encourage self
evaluation, accountability, autonomy and innovations in the Higher Education and undertake
quality related research studies, consultancy and training programs and also collaborate with
other stake holders of Higher Education for quality evaluation, promotion and sustenance.. In
this context NAAC insists for the quality and excellence in its vision of every Higher Education
institution and advocates the Best practices, benchmarking approach for quality enhancement in

Higher Education.
Key words: NAAC Accreditation, Higher Education, efficiency

Introduction:
Knowledge is at the core of all developmental efforts in advancing economic and social

wellbeing in an emerging nation like India. Education is the key to creating, adapting and
spreading knowledge in all disciplines and subjects. Higher education is a powerful tool to build
knowledge for an information based society. Universities thus in twenty first century have to
serve a multiple role; produce new knowledge; acquire capability to decipher; adapt knowledge
produced elsewhere; and create an intelligent human power; at all levels through challenging
teaching and research activities which would balance both need (quality) and demand
(quantity).Higher education is the backbone of any society .

There has been a dramatic progress in establishment of Higher Education Institutes (HEIs)
both under the public and private sectors. Higher Education Institutes offers variety of
programmes through on and off campuses, adopt different strategies of teaching and learning.
enroll heterogeneous groups of learners in diverse discipline and engage themselves In
multifarious activities of teaching, research and extension services. The concern for quality
assurance has therefore acquired paramount significance. The National Policy on Education
(1986) and the plan of Action (1992) responded to this concern by initiating action. ACC(?l'dil]g])’.
the colleges and universities were encouraged to make a self-assessment of their perh.)rmance
primarily on the basis of the self-assessment, Ehis-led to the establishment of NAAC in 1994,

with its headquarters at Bangalore and its

t
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Abstract:

NAAC is an Autonomous body established by the University Grant Comm
in 1994 1o assess and accredil institulions of higher education in the counlry wils

objective of helping them 1o work continuously to improve the quality of education

£ o146 . . ¢
O] S>€ evailudaiion

cducational institution can progress without gquality NAAC is consist
Lxternal Ouality evaluation of HELs (Higher Educational Institutes) for Qua

' 4
jacemeni, Ad4Ave

(OA) Accreditation has become powerful weapon in the battle for job p

for the Colleges and Universitics, draw pood staff, attracting good students, Impre
Infrastructure, support service, wi-fi campus, library automation, disabled friendly camg
motivating staff and students, Alumni hunt, meet, support and resource mobilization
happening on the verge of Accreditation. It helps the institutions 10 know strengths, weakne
opportunitics and Challenges through an informed review

~ratior

Key Words-NAAC, Accreditation, Assessment, Quality, Assurance, Higher Educationa

Institute.

Introduction: 3
The development of Nation depends on E'dqu,lvipn andat all levels it shapes the world

tomorrow. Higher education is considered as an impoﬁém instrument for bringing about social.
cconomic, political and technological progress of any country particularly for a developing
country. Therefore it is important to put maximum efforts to develop a sound culture in learning
and rescarch. Assuring the quality and desirable outcome of our education is thus very important.
The NBA. NAAC ete. are some of the most prominent organisation that docs assessments and
accreditation in India for quality improvement in Higher Education. ]

NAAC established by UGC
National Assessment and  Accreditation council (NAAC) was established by the |

UGCon16"September, 1994 headquarter at Bangalore for the assessment and accreditation of the
universities and colleges in the country to maintain excellence in higher education through a
combination of self and external quality evaluation, promotion and sustenance initiatives.
Assessment means evaluating the performance of HEIs (Higher educational Institutes) and
Acereditation refers to the certification given by NAAC which is valid for five years.

On the basis of following sceven criteria the assessment and accreditation is conducted in
colleges and Institutes and quality of HEIs is decided: P
I. Curricular Aspects

2. Teaching-lLearning and Evaluation

3. Research, Consultancy and [Extension

4. Infrastructure and Learning Resources
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Abstract:

Education is a term which we all know is conferred on every citizen of India as a
constitutional right. It has played a very prominent role in shaping thousands of workforces for
the development of India as well as for the other developed nations. We will first try to
understand with the help of this paper the concepts — related to what is higher education and the
NAAC assessment and accreditation process. Education since ages is a tool in the hands of the
ones who are literate for understanding its necessity for earning or satisfying all the needs as
deciphered by Maslow in his ‘Need Hierarchy Theory.’ These include satisfaction of the basic
physiological, to safety, social, esteem and finally satisfaction of the self-actualization aspect.
NAAC is a investigating and empowering agency which delivers quality for the higher
educational institutions to flourish and prosper for the benefit of innumerable citizens who have
rightto education conferred by the article of Constitution of India.

In order to visualize these two aspects the methodology opined in this paper deals with
researching upon what are the basics and benefits —of the entire NAAC process. From a detailed
analysis we may get an answer to this question by convening a study of the importance of higher
education in India and the impositions lay down by the agency to cater to the needs of students
This domain of study can help us to identify how perspectives can be categorized to help the
students. teachers or rather all the stakeholders who are investors as also beneficiaries in the

entire arena.
Keywords: NAAC, Quality, Assurance and Result, Higher Education

Introduction:

India must transform its universities and other higher technical education institution to
world class institutions for getting itself a hold in the world market where developments are an
inevitable phenomena leading to progress of the nations and the citizens. India is a country where
since ages education was given importance. Education system in India is enriched with the
immense contributions of sages who not only described or inculcated the basics of educating and
empowering oneself but also strived to build a class who could add success. glories and wealth to
the nation.

India with maximum college age-group population aspires to build a knowledge-based
society that critically values the need of the hour. International collaborations and global
initiatives are critical for developing academic standards and research capacities within our
Universities and colleges. While there are significant milestones that the post-independent India
has achieved in various sectors both in the economy and society, transformational reforms
relating to higher education is an urgent need of the hour.

Objectives of Study:
1. To understand current educational scenario
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Abstract

In today's complex and competitive environment, to ensure effective governance Is indeed a
challenging task. Human resource governance should not only focus on merely managing
manpower but should also ensure that good human resource policies and practices should be
implemented coupled with a flexible and effective human resource strategies with a view to cope
up with the global trends.

These strategies should not only achieve the organizational goals but also ethically promote
¢ffective governance. This paper, thus attempts to explore recent innovative human resources as
well as governance strategies in the present global business scenario.

Keywords: Human Resources Polices, Human resources governance, Human Resources
strategies.

Introduction:

Distinctive HRM strategies help to create unique competencies that differentiate products and
services and, in turn, drive competitiveness. Senior managers remain aloof to the fact that HRM
extends to nearly all the activities of an organization and that it is not just restricted to one or few

times HRM not only compliments the new strategy, but also becomes the deciding and defining
- To keep abreast with the dynamic business conditions,
ies and now incorporate part-time work,
a drastic shift from the traditional personne]

RM strategies is not an easy task for senior
management since changing the mindset and moti

is an uphill task by itself,

factor of pursuing a particular strategy

vating workers to agree to the change process
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Abstract:
India has the second largest academic systemwith in the world The principal role of

NAAC in institutional accreditation is (o provide the information necded o improve the
experience of the ‘learning communitics ie. students. 1t is anticipated that NAAC plays a larger
role in internalizing and institutionalizing quality assurance. Towards altaining this goal, the
participation and involvement of student participation in the processes 1s vital,crucial and
invaluable. In this research paper based on secondary data, 1 tricd to analyze the role ofthe

students in NAAC accreditation and assessment process.
Keywords- Alumni, Assessment, Accreditation, Criterion, Student Satisfaction Survey (5585)

Introduction:
Qualitative improvement in higher education. to realizethe desired  dimensions of - §
humanresource development necessitated theestablishment of the premicr Quality Assurance
Agency — NAAC — by the UGC, in 1994, to assess and accredit the country’s Colleges and
Universities. It is a continuous process andja relentless pursuit to achieve academicexcellence. It
is an ongoing, dynamic and life-long en"q'é‘dv'b‘i:‘04‘1’-‘%1“1‘33/ institution.
Recently the National Assessment an\dv Accredilfl/ﬁjitén Council (NAAC) have revised the
Assessment and Accreditation Process Iayly‘ughédj“in"_‘J,_;;:ly, 2017. The Higher Education Institutions
(HEIs) will now be assessed with the né"\'iv"\)i'oééss whose online submission has started from 9th
November 2017. The new process presents an explicit paradigm shift making it 1CT enabled, ‘
objective, transparent scalable and robust. r
In view with the changing trends in higher education and aligning the reforms and rapidly
transforming global education scenario, NAAC has embarked in revising the several metrics 1o
bring in enhanced participation of scholars and alumni within the assessment process.The
National Assessment and Accreditation Council (NAAC), which will give 20% weightage 1o
online student satisfaction survey (SSS) while offering accreditation.

The involvement of students in the processes is invaluable, because of the following:

e Students are in majority in any educational organization, and therefore arc
mainstakeholders who have a much stronger voice, experience than any other
stakeholders.

e Students are quite well informed, committed, participative, motivated andcurious, and
this provides for valuable contributions.

e The several dimensions of student participation often surpass the four wallsof the
institution and other academic frontiers, following the trend thatinduces or obliges the
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Abstract

The sub-prime crisis and other such global events halted the economic progress of many
a nations. But Indian economy stood strongly even in tough times. One reason is its own huge
population of around 125 crores. There is so much opportunity for production and consumption
within the country that a GDP growth rate of 7% per annum is the minimum expectation when
others are struggling with growth rates around 1%. Thus, there is definitely an opportunity for
gainful employment in the country. But the problem is of employability skill gap. Domestic
consumption and production requirements are ever increasing and so are the employment
opportunities. Yet the graduates find it difficult to fetch jobs or good jobs. This research
proceeds to dig out the matter and attempts to hit the root causes.

Keywords — Engineering College graduates, Engineering Companies, Skill gap
Introduction

Only 7% of India's B-school graduates employable: reported ASSOCHAM (2015). And
as usual a big debate was triggered in the academia. The report also stated some findings about
engineering graduates. The report further states that “out of 15 lakh engineering graduates India
produces every year, 20-30 per cent of them do not find jobs and many other get jobs well
below their technical qualification.” This situation raises a big fear about the prospects for the
country’s youth. This concern is the main motivation for the study. While we have a

tremendous opportunity to leverage the demographic pattern of our population for economic
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17. A Study of Analyzing Case Studies with the use
and Application of Emotional Intelligence

Dr. M. D. Lawrence
Principal. Marathwada Mitra Mandal’s College of Commerce, Pune.

Abstract

Case studies in management is a very vibrant, dynamic teaching pedagogy and is very
popular and commonly used in all professional management institutes and also in all Indian
management institutes. The origin of use of case studies began in Harvard University. Today, it
is commonly used by all management institutes not only for post graduate degrees in
management but also at traditional colleges where case study methods have been introduced in
the curriculum of BBA/BBA(IB), MCom etc.

Case study method or solving management problems through case study method results
in group discussion, experiential learning and participative based activity; promoting brain
storming, creativity and innovative skills to study the case in hand and its problems; holistically.
Thus, a case is a real chunk of reality which is brought into the classroom for analysis. Most of
the cases deal with rational approach based on logic, science and professionalism but case
studies can also be best analyzed, reviewed and solved through the use of emotional intelligence.

This paper with the help of six case lets aims to prove that only logic and rationality is
not enough but emotions, an emotional approach, use of emotional intelligence; can also
effectively help in yielding optimum advantages of learning through case studies using emotional
intelligence.

Keywords: emotional intelligence, case study, guidance, empathy, task success, bonding
Introduction

The concept of emotional intelligence has become so popular in the management
literature that it has become imperative to understand and leverage it for the sake of enhancing
the capacity of human capital in organizations. As the pace of change is increasing and world of
work 1s making ever greater demands on a person’s cognitive, emotional and physical resources,
this particular set of abilities are becoming increasingly important. Since majority of the

concerns in organization involve people in di t roles emotional intelligence must become a
C,E or
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11. A Study of Rural Development through
Agri-Marketing as Implemented by Agri Tourism
Development Corporation, India (ATDC) Pune

Dr. M. D. Lawrence
Research Guide, MMCC.
Mr. Karan Randive
Research Student, BMCC.

Abstract
Mankind is considered the superior to the living things in the world. Civilization

transformed that into producer of food and other basic requirements from the nomadic behaviour
in which hunting and snatching were the way of life. Land cultivation and food production
marked the beginning of civilization particularly in the riparian lands. Mother Nature has to offer
her blessings to satisfy the food needs of all living creatures. Land cultivation, otherwise known
as farming is influenced by the behaviour ¢f natural events like rainfall, drought, flood, storm
and so on and so forth. Food production has its limitations and so all food cannot be produced in
all places.
Hence there is no need to emphasis that food produced at specific places has to be
distributed to other places of consumption. It is in this juncture, marketing plays its vital role.

Marketing is as critical to better performance in agriculture as farming itself. Therefore,

market reform and marketing system improvement ought to be an integral part of policy and
strategy for agricultural development. Although a considerable progress has been achieved in
technological improvements in agriculture by the use of high-yielding variety seeds and chemical
fertilizers, and by the adoption of plant protection measures, the rate of growth in farming in
developing countries limping behind the desired levels. This has been largely attributed to the
fact that not enough attention has been devoted to the facilities and services which must be
available to farmers that would support.

It covers various aspects such as- introduction to agriculture, its history and the transition
as to how the concept of agri-marketing evolved and how it became a very important factor as to
the development of rural areas and it states how the researcher linked the concept of agri-
marketing with rural development that enhanced the development of rural people by raising their
standard of living and providing them better avenues which fostered in the development of
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13. A Study of Changes, Challenges and Complexities
in the ERA of Digitalization

Dr. Shilpa Kabra
Assistant Professor, MMCC, Pune-04.
Ms. Avantika Lawrence
Faculty Members, MMCC.

Abstract

Today digitalization is not a new concept or a phenomenon as a matter of fact it has
spread in varied forms in the entire Indian sub-continent. The Government of India has left no
stone unturned to accelerate the pace and speed of digitalization of India in all streams of Indiar,
life and living.

Marketing approaches, strategies and policies in the pre digitalization era was a differen:
cup of tea and now in the present digital era obviously marketing policies, strategies will oughi
to change and all business organisations to improve their marketing gear up to meet the
digitalization era changes, challenges and complexities. This paper attempts to critically analyze
and review the changes and challenges of digital marketing coupled with other types of
marketing such as social media, internet marketing, blog marketing etc.

Key Words: -Blog marketing, Digital Marketing, Product, Consumers.

Introduction

Brand awareness has been proven to work with more effectiveness in countries that are
high in uncertainty avoidance, also these countries that have uncertainty avoidance; social media
marketing works effectively. Yet brands must be careful not to be excessive on the use of this
type of ‘marketing, as well as solely relying on it as it may have implications that could
negatively harness their image. Brands that represent themselves in an anthropomorphizing
manner are more likely to succeed in situations where a brand is marketing to this demographic.
‘Since social media use can enhance the knowledge of the brand and thus decrease the
uncertainty, it is possible that people with high uncertainty avoidance, such as the French, will

particularly appreciate the high social media interaction with an anthropomorphized brand."
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Abstract

Today digitalization is not a new concept or a phenomenon as a matter of fact it has
spread in varied forms in the entire Indian sub-continent. The Government of India has left no
stone unturned to accelerate the pace and speed of digitalization of India in all streams of Indian
life and living.

Marketing approaches, strategies and policies in the pre digitalization era was a different
cup of tea and now in the present digital era obviously marketing policies, strategies will ought
to change and all business organisations to improve their marketing gear up to meet the
digitalization era changes, challenges and complexities. This paper attempts to critically analyze
and review the changes and challenges of digital marketing coupled with other types of
marketing such as social media, internet marketing, blog marketing etc.

Key Words: -Blog marketing, Digital Marketing, Product, Consumers.
Introduction

Brand awareness has been proven to work with more effectiveness in countries that are

1 high in uncertainty avoidance, also these countries that have uncertainty avoidance; social media

marketing works effectively. Yet brands must be careful not to be excessive on the use of this

. lype of marketing, as well as solely relying on it as it may have implications that could

negatively harness their image. Brands that represent themselves in an anthropomorphizing

manner are more likely to succeed in situations where a brand is marketing to this demographic.
‘Since social media use can enhance the knowledge of the brand and thus decrease the
uncertainty, it is possible that people with high uncertainty avoidance, such as the French, will

particularly appreciate the high social media interaction with an anthropomorphized brand."
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15. A Study of Women Entrepreneurship
in India : Problems & Prospects

Asst. Prof. Sushil Gangane
Faculty Member, MMCC.

Abstract

This conceptual paper indicates and emphasizes the women entrepreneurs as the
potentially emerging human resource in the 21st century to overcome the economic challenges in
global perspective. Women of 21st century is no more a traditional resource confined to homes
only rather an educated, knowledgeable and innovative part of the overall population possessing
the capacity to transform economies into thriving enterprises. Developing and developed nations
have realized that developing women entrepreneurship is indispensible to flourish as
economically dominant nation in the modern high-tech world. Therefore, creation of platforms
and networks for entrepreneurial culture are prominent issues globally. This paper ascertains the
factors in the emergence of women entrepreneurs’ further study highlighted the major constraint
and challenges faced by women entrepreneur and opportunity available to them. At the end the
paper makes some suggestions for increase or promotion of women entrepreneurs and healthy
growth of women entrepreneurs in India.

Keywords: Challenges, Entrepreneur, Global Opportunities, Challenges, constraints
Introduction

The emergence of women entrepreneurs and their contribution to the national economy is

quite visible in India. The number of women entrepreneurs has grown over a period of time,

especially in the 1990s. Women entrepreneurs need to be lauded for their increased utilization of

modern technology, increased investments, finding a niche in the export market, creating a
sizable employment for others and setting the trend for other women entrepreneurs in the
organized sector. Indian women business owners are changing the face of businesses of today,
both literally and figuratively. The dynamic growth and expansion of women-owned businesses
is one of the defining trends of the past decade, and all indications are that it will continue
unabated. For more than a decade, the number of women-owned businesses has grown at one-

and-a-half to- two times the rate of all businesses. Even more important, the expansion in
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16. A Study of Role of Women in Service Sector: oy
WOt
Issues and Challenges
Dr. Ashwini R. Parkhi
MMCC.
Ms.Avantika Devdas
MMCC.
Abstract
Women hold various positions like President, prime minister, speaker of loksabha.
governorsetc. Through this paper it is an attempt to understand the role of women 1n the service
sector and to focus attention on the various challenges and issues faced by women. Women in Ob.
India have gone through various changes in the few years. There are various fields today where
women are working, as stated in the paper but researcher has tried to focus mainly on the four
main sectors of women which is agriculture, houschold services, educational service, |
bureaucracy personal care Res
Keywords : Service sector, educational service, household, bureaucrac, personal care. l
Introduction i resc
Service sector dominates the Indian economy today .The net profit margin is highest in i
the service sector. There are three economic sectors namely manufacturing, tertiary and the , hou
agriculture sector. Manufacturing sector contributes to 30.02% of total India’s GVA, Service L wol
sector contributes to 52.9% of total India’s GVA and 7.68% of total global agricultural output. Ag
As the above figures indicate that service sector is playing a dominant role in India’s GDP.Ind1as
service sector consist of the services like transport ,health care ,communication,tourism.real rure
estate, insurance ,financing. social and personal services, storage and communication, courier | uns
services etc pro
As per the latest 2015- 16 data service sector contributes to 66.1% to GVA. The working stc.
age for the women in India is considered as 15-59 years of age. According to the 2011 census
India’s total female population is 586 million. Majority of female workers in India are unskilled illit
and has only basic education. They are working with poorly paid jobs with minimum daily
wages and with no securities for the job. As per the data collected and published by the national
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18. A Study of Problems in Human
Resource Administration in Selected
BPO Industries in Pune City

Dr. Sunita Pokharna
ngineering, Marathwada Mitra Mandal’s, College of Commerce, Pune-04.
Meenal Kabra '
BCA Dept., MMCC.

\bstract

“BPO has the potential 1o do India, what oil has done to West Asia.”

During 1990, the new economic policy of Indian government has brought tremendous
hanges in Indian economy. Due to Liberalization, Privatization and Globalization, many Indian
ndustries have geared up and made a lot of progress in their existing business enterprises. In
V99, the New Telecom policy has brought radical changes which ended monopoly of telecom

mices with free policy of international call facility. This has given a birth to new sector that is
iformation: Technology, and Information Technology Enabled Services. BPO’s and Call
cntres are upcoming industries in service sector which is closely related to Information
‘echnology Enabled services. The emergence of IT industry and ITES are treated as golden era
+ global economy. India, Philippines, Malaysia are the pioneer countries in the BPO sector. It is
bserved that IT industry in India has existed before 1990. One of the first outsourced services
vas Medical Transcription, which followed by data processing, billing, customer services and so

. Recently the scope of outsourcing has been expanded to a greater extent that is web sales,

g - . e . . ‘l:(‘v
narketing, accounting, tax processing, telemarketing, HR hiring and so on. Since 1990, ITES .

md BPO's are playing a dominant role in the economic growth with an accelerated Foreign
Jirect Investment and huge employment opportunities. Many global players like American
press, GE capital and British Airways have ‘started their business in India. As per survey by
NASSCOM) National Association of Software Services and Companies) and Mckinsey, the
{TES sector was expected to employ 1.1 million people and to earn $ 24 million by 2008. In

reality more than this many people are employed in this sector. But we are facing so many

11371
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Abstract

“BPO has the potential to do India, what oil has done to West Asia.”

During 1990, the new economic policy of Indian government has brought tremendous
changes in Indian economy. Due to Liberalization, Privatization and Globalization, many Indian
industries have geared up and made a lot of progress in their existing business enterprises. In
1999, the New Telecom policy has brought radical changes which ended monopoly of telecom
services with free policy of international call facility. This has given a birth to new sector that is
Information Technology, and Information Technology Enabled Services. BPO's and Call
Centres are upcoming industries in service sector which is closely related to Information
Technology Enabled services. The emergence of IT industry and ITES are treated as golden era
in global economy. India, Philippines, Malaysia are the pioneer countries in the BPO sector. It is
observed that IT industry in India has existed before 1990. One of the first outsourced services
was Medical Transcription, which followed by data processing, billing, customer services and so
on. Recently the scope of outsourcing has been expanded to a greater extent that is web sales,
marketing, accounting, tax processing, telemarketing, HR hiring and so on. Since 1990, ITES
and BPO’s are playing a dominant role in the economic growth with an accelerated Foreign
Direct Investment and huge employment opportunities. Many global players like American
Express, GE capital and British Airways have started their business in India. As per survey by
(NASSCOM) National Association of Software Services and Companies) and Mckinsey. the
ITES sector was expected to employ 1.1 million people and to earn $ 24 million by 2008. In

reality more than this many people are employed in this sector. But we are facing so many
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Abstract - Gender bias is a widespread phenomenon. It must be dealt with clarity of the goals
which ultimately lead us to gender empowerment without making any comparisons among the
genders or making one superior to other and justifying why one is better than other. Equality for
now is unreal and overrated concept. The study mainly focuses on the gender
equality/empowerment status in India. While it is clearly evident that we are far away from the
expected fair environment for both the genders, it is equally clear that we have come a long way
from where we began in the age old patriarchy. Empowerment means making opportunities
available to each person based on his merit irrespective of his gender and strengthening the
person to stand stronger in the society. Equality refers to treating everyone as one and the same
disregarding everything else. While it is technically impossible to directly target about equality,
first empowerment of both the genders without treating either of them superior than other and
then remaining targets can be set.

KEYWORDS- Empowerment, Bias, Equity, Equality, etc

Introduction-

The Hindu mythology originally propagated the thought that- Soul has no Gender. Yet
the people as per their personal thought process and dominance of superstitious mind set
developed the myth that the women are the weaker gender and deserved to be treated inferior to
the men. “Women are nothing but a machine for producing babies” —Napoleon Bonaparte. Such
erroneous and discrimination inciting statements made by the influential people in past made it
difficult for women around the World. But in past years this has been changed to a certain extent
though not eliminated completely. Gender Equality primarily refers to women being treated no
less than men. But unfortunately it is misconstrued as a way to just prove how are superior and
need to be treated the better way. This in turn leads to nothing but Misandry under name of
Feminism. This is no way to achieve the much expected Gender Equality. In order to reach to the
point where all humans are treated decently and given opportunities on the basis of their merit
first we need to empower both of them in their own way. Both the genders are like two eyes of
God and any wrong with either of the eye will blind the whole world once and for all.

Statement Of The Problem —
Followings are the major problems have been identified by the researchers.
1. Lack of clarity as to the actual scenario of women empowerment and gender equality in
India.
2. Misunderstood concept of Gender Equality and Untrue Measures of achieving it.
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Justification of Problem Statement-

The current heated argument and widespread debate over gender equality is quite biased and
lopsided. It focuses only on bettering lives of women. Undoubtedly the women are in dire need
to be given opportunities since till past centuries they were kept away from social involvement
with dignity as against the men. The major debates chalk out reservations and certain special
treatment to women as a solution to this and thereby turn feminism into misandry. The clear
difference between equality and empowerment is to be studied and society must accept that
equality is unreal and only empowerment of the genders can take the women further.

Objectives-
1. To note the current perception of people about women empowerment and chalk out what
it actually stands for as against the current perception.
2. To study the statistics and figures related to the topic.
3. To find out where the real problem lies and probable solutions for the same.

Research Methodology-
The study is entirely based on Secondary Data from various sources and personal
observation and analysis on the same.

Major Discussion-

India is referred as Mother Land or Mother India of its beloved Citizens. It is a
democratic nation formed with keeping in mind the highest values of liberty, equality, fraternity.
Hindu Mythology depicts that our culture was originally a female dominated one and it had the
people deeply praying the Goddesses. But in the later generations people disrupted the culture
under the name of God which were actually the superstitions which implied that the women was
weaker gender and her position in society as well as home lies after a man. While this was really
severe in the past centuries, 21* Century still has better days for women than before, yet far
behind than the targeted ones.

The various problems women face every day involve being catcalled, stalked (virtually or
in person), rape, threats, early forced marriages, misbehaviour, assault, harassment, domestic
violence, unfair treatment/ pay, not being considered in decision making, restrictions over her
personal choices, etc. In the past several years there has been lot talked and to a certain extent
done to resolve this.

There is a lot of heated argument about if women should get equal pay, financial and
personal freedom, reservations and lot more. But unfortunately the fight for women
empowerment turns into and baseless argument to put women irrationally above men based on
the gender and not on the practical, just or merit of the person.

Observations-
Let us study some statistics related to this topic and then try to chalk down the
implication of the same in our lives presently-
A) As per 2011 Census:-
1. Total population- 1,21,01,93,422. Female population- 58,64,69,294 (48.46%)
2. Sex Ratio- For the country: 933 females per 1000 males.
State/ Union Territories wise sex ratios:-
Highest: Kerala: 1084 females per 1000 males and Pondicherry: 1037 females per 1000 males.
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Lowest:

State/Union territory | Females per 1000 males
Haryana 879
Punjab 895
Delhi 868
Jammu and Kashmir 889
Chandigarh 818
Daman and Diu 618
Sikkim 890
Andaman and Nicobar 876

(Source: www.censusindia.gov.in)
3. Literacy Level — (Crude Literacy Rate)
General level of Literacy in India- 74.04%
Female Literacy Rate- 65.46%
State wise High and Low Literacy rates-

4. Median age for marriage-

State/Union Rate of Rate of Literacy
Territory Literacy(Average | (Female %)
%)
Kerala 93.91 91.98
Uttar Pradesh 69.72 59.26
Bihar 63.82 53.33
Jharkhand 67.63 56.21
Arunachal 66.95 59.57
Pradesh
Rajasthan 67.06 52.66
Jammu and 68.74 58.01
Kashmir
Andhra Pradesh 67.40 59.74
(Source: www.censusindia.gov.in)
Census Male Female
2001 22.6years 18.2years
2011 23.5years 19.2years

(Source: www.censusindia.gov.in)
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B) As per Sample Registration System (SRS) data released by Registrar General of India the
Maternal Mortality Rate were as follows for the said period-

2011-13: 167

2014-16:130

C) As per 2015 Crime in India Report Published by National Crime Records Bureau,
Government of India following are the most safe and unsafe territories in India, based on the
Rate of Assault per 1,00,000 women.

Most safe territory- Andaman and Nicobar with assault rate of 2.7%

Most unsafe territory- Delhi with assault rate of 92.8%

D) As per the Poll taken and published by Thomson Reuters Foundation in 2011 and 2018 (June
2018) following are the most dangerous countries for women in the World:

Rank | 2011 2018

1. Afghanistan India

2. Republic of Congo Afghanistan

3. Pakistan Syria

4. India Somalia

5. Somalia Saudi Arabia
(Source: )

E) As per article published in Times of India as on 19" September 2017,

In 2004-05, 43% of working age women population was engaged in paid jobs as against the mere
27% in 2015-16. The decline is worse in rural areas is worse because Agriculture fails to absorb
them into working population.

India was ranked on 136™ position among 144 countries in the Economic Participation and
Opportunity Index in Global Gender Report 2015.

F) Following are the few Gender Biased laws in India-

Source: scoopwhoop.com post as on 9" June 2015.

1. Hindu Succession Act, 1956 grants right to inherit property to the spouse, mother and
children of the deceased in absence of the will but not to the father.

2. Hindu Adoption and Maintenance Act of 1956, son is entitled to maintenance from
parents only till he turns 18 as against this the girl is entitled for maintenance till she gets
married.

3. Indian Penal Code —

Sec 497 provides for prosecution of man committing adultery with wife of another man,

while there is no law for punishing the women committing adultery with husband of

another woman.

Sec 375 provides that if a man has sexual relation with a woman on pretext of marriage
and doesn’t marry her, he will be a rapist in eyes of law. Even a boy below 16 years of age will
be considered rapist even if he has consensual sexual relations with a girl of his age.

Sec 498A grants women protection and lets her put the husband and his family behind bars in
case she suffers mental or physical cruelty. However the loophole lies in the fact that the women
wasn’t made to give any evidence whosoever.
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Sec 354A provides 3 years of imprisonment for men in case of sexual harassment. However,
there is no punishment for women.

Sec 304B provides that if the death of women is caused by burns or bodily injury within 7 years
of marriage it is treated as husbands fault.

4. Special Marriage Act, 1954 provides that only wife can claim permanent alimony and
maintenance. As against this, the Hindu Marriage Law provides this for both husband and wife.
G) Status of Women’s Reservation Bill 2008 —

This was a Constitutional Amendment Bill introduced by UPA government in 2008, which was
passed in Rajya Sabha but Lok Sabha did not vote on it and it lapsed when Congressed led UPA
lost its power in 2014 to NDA.

The current per cent of Women Members of Parliament is 11.8 as against Global Average of
22.8 (as of June 2016).

Analysis & Interpretation of Data-

1. The findings of Census 2011 related to gender specific information is alarming. The
lower sex ratio indicates the backward mind set of society towards female child which
results in female foeticide and thereby declines sex ratio. The lower literacy rates shows
that the lesser accessibility of women to knowledge, education and further opportunities.
This considerably affects their confidence and thereby the vulnerability rises among the
women in general. The increased percentage of literate women may help them evolve
socially and economically. The percentage of working women population going down is
hazardous since this involves many underlying issues. The problem of unemployment
and financial instability, lack of social involvement are the outcome of women not being
absorbed in the workforce. The literate and financially independent women will hence
have more opportunities and stand in society and policy making further.

2. The Maternal Mortality rate shows the number of female deaths per 100000 live births
during or due to the problems occurred in the process of pregnancy. This has gone down
but needs to be looked after seriously since this shows up the status of healthcare in India
for the female population. The health of the mother further affects the health of the new
born infant and the overall healthcare cycle is disturbed.

3. The surveys showing lack of safety in country is alarming and is simultaneously the
heated debate periodically with all the deadly rape cases coming up each day. The
international as well as national media referring Delhi, the capital city as the ‘Rape
Capital’ shows that this is regression of the nation where women are worshipped. The
unsafe nature of the country overall affects the education, tourism, employment and
everything in general for the women as well as men. This represents that the development
is lopsided, only materialistic and not moral enough.

4. The gender biased laws show that the unfair advantage is given by some of the laws to
the women and this is quite often misused. While there is no sufficient data available on
the number of fake accusations or complaints and cases lodged over men for harassment,
rape, violence, etc. However law has been amended in attempt to avoid misuse of sec
498A and sec 354A of India Penal Code, there still is no clear justified provision to
protect men against abuse. Court has said that the women can also be convicted for
domestic violence as long as it can be proved, while a man and his family is convicted
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easily without sufficient proof as well. This is unfair and abusive towards men since men
suffer from the evils of society. Recently, Government of India passed the ordinance to
grant death penalty to rapists of rape victims who are below 12 years of age. This
ordinance was passed after the backlash from media and public was witnessed throughout
the nation on account of Kathua and Unnao rape cases where victims were minor girls.
This is a quite grey area since this will make the rapist kill the victim and also the
provision is unfair since the rape victims above 12 years of age will have no speedy
justice. While dowry is illegal and immoral the provisions of alimony are used harshly by
women and men do have to go through financial hardships due to this during the time of
divorce. A sufficient sum of money to live and provide for necessities is different and
misuse of alimony provisions is altogether a different thing.

5. The long tabled Women’s Reservation Bill (Constitutional Amendment) is also quite
debatable if studied well. It seeks to achieve one third reservation in parliament for
women representation. This is debatable one the grounds of either that would be unfair to
the men who are capable enough by just irrationally placing women in their seat. Yes, if
the women are interested and capable enough to represent they should come up but the
reservation would not help but rather add up to confusion. They must be promoted to
participate more in policy making since research suggests that women are better are
spending wisely and planning shrewdly. UNDP Report titled ‘Corruption, Accountability
and Gender’ suggests that having more women representatives would lead to lesser
corruption.

Main Findings-

1. The lower sex ratio, lesser percentage of literacy and working population in women is
implying the gender imbalance in society and thereby demonstrates why the women are
weaker financially and socially.

2. Though there have been developments but healthcare for women must be given due
attention.

3. The increase in average age of marriage indicates the reduction in child and early
marriages.

4. The safety factor throughout India is quite questionable. This should be looked upon and
also the gender biased laws need to be amended in order to avoid its misuse.

5. Reservation alone cannot help in improving female participation in policy making.
Reservation will lead to disregarding the merit factor.

Conclusion-

Gender Equality is highly unreal and overrated idea for now. Empowerment is something
real and worth having. Each one of us must be empowered to prove our worth regardless of the
gender. We must take pride in our uniqueness. Both have different choices, roles, strengths and
weaknesses. Men and Women are different because they are special their own way. Taking a
basic example, there is argument that women should have seats reserved in public transport,
while this is the case of equality as they demand the reservations, it can also be stated that men
out on work in the public transport can also be tired and needs a seat. Just irrational bashing of
male community is wrong and does no good to women. Women creating problems for men also
exist but men cannot put it up in the society where being on the suffering end is not considered
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manly enough. No law or legislation and government will be good enough unless there is a
radical, grass root level change in mind set. It needs to be learnt that power in hands of other
gender shouldn’t threaten the other, but rather motivate and encourage the other to create his/her
own name in the world.

Empower mentis necessary to grow. None of them should try to either compare or compete.
We must not belittle other gender to prove ours superior. We must not assume that our
empowerment means lack of power in other gender. Each and every one must be themselves and
be strong enough to ask for something because they deserve it and not because what God made
us a certain way. Misandry and Hypocrisy under the name of feminism is not acceptable and we
definitely need to accept the fact that as long as either gender is considered and treated superior
for any reason, there is no room for equality!
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Abstract
Experiential Marketing is the art of creating an experience where the result is an emolional connection 1o
person, brand, product, or idea It is in a way an extension of consumer oriented marketing The idea of
e tial marketing reflects a right brain bias because it is aboul fulfilling consumers’ aspirations 1o
% certain feelings — comfort and pleasure on one hand, and avoidance of discomfort and displeasure on
the other. The study focuses on experiential marketing and its effect on customer satisfaction and loyalty. For this
purpose 417 responses were collected through a structured questionnaire and analysed using SPS5. The results
that experiential marketing has significant impact on customer salisfoction and loyalty. Implications [or

Key Words- Experiential Marketing, Banking, Customer satisfaction.

Introduction
A large part of local, grass root marketing is Experiential Marketing, which not only communicates features and

benefits but zlso connects a product or service with unique and interesting experiences. The idea is not to sell
something, but to demonstrate how 2 brand can enrich 2 customer’s life. Experiential Marketing is the art of
creating an experience where the result is an emotional connection to a person, brand, product, or idea. It is in 2
way an extension of consumer oriented marketing. The idez of experiential marketing reflects a right brain bias
because it is about fulfilling consumers’ aspirations to experience certain feelings — comfort and pleasure on one
hand, and avoidance of discomfort and displeasure on the other. Experiential marketing may lead to brand recall,
brand awareness and brand loyalty. Experiential marketing can be implemented in goods and services industry
also. The main objective of experiential marketing is to connect customer with the brand through emotions,

feelings and senses.

In India very less research has been conducted in service industry particularly in banking sector pertzining to
experiential marketing. This research focuses on implementation of experiential marketing in banking and 1ts
impact on customer satisfaction and loyalty. The study focuses on following objectives-

1.To study the effect of experiential marketing in banking industry.

2.To study if experiential marketing has any effect on satisfaction with the banks.

3.To study if experiential marketing has any effect on satisfaction with the banks.

Literature Review
Smilansky(2017)" explains the importance and significance of experiential marketing in today’s scenario. As
experts say, continuous hammering of a message or an idea leads to existence of that message/idea in
subconscious mind and at the time of actual purchase, will be recalled unintentionally. Hence the marketing
policy of continuous bombarding was applied by many a few decades back. This approach seems to be outdated.
Now marketing people have realized the importance of customer loyalty, customer relations and so on. One loyal
customer creates a chain of loyal customers by sharing his positive experience about the brand, by recommending
the product. In turn becomes a salient advertiser of the product. Thus experiential marketing supersede the
traditional marketing. Experiential marketing deals with building reiationship with customers by extending them
after sales service, educating them about the features and utility of the product and so on. With many examples
the book simplifies the experiential marketing approach and explains the requisite communication strategics to be
implemented for experiential marketing. The book advocates two way communications between the brand and the
target audience.
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ABSTRACT

The payments of most of the utilities have been on postpaid mode in India except
telecommunication which has both the facilities for the consumers. Many utilities
are not even able to recover the amount that they bill. Through digitizing the post
paid model to prepaid model customers can be made accountable for the amount
of resources they consume. One of the most viable resource is clectricity. The
financial health of State Electricity Boards (SEBs) has always been the matter of
concern for policy makers. Most of the electricity distribution utilities in the
country are encounlering a heavy Aggregate Tec hnical & Commercial (AT&C)
loss which has increased in many states over the last few years. Pre-paid
melering is currently at an emerging stage in the country. Poor financial health of
DISCOMs has hampered its ability to provide secure, reliable and good quality
power leading requirement of expensive backups which have higher carbon
footprints. Poor quality of supply leads to burnouts ol home appliance, use of
voltage stabilizers and inverters all of which are encrgy ine fficient. Pre-paid meter
system will decrease bad debts, working capital requirement, and associated cost
(reading meter, billing and dispatch) and will increase collection efficiency and
cash flows. Maharashtra has become the first state in the country to launch
prepaid meler system in 2011, The meter is installed inside the apartment. The
consumer can make oul how much units are consumed. The paper attempts (0
study how consumers have perceived pre-paid meter system for electricity in
Pune city. To what extent they are satisfied as compared to post-paid meters. The
researchers have conducted a survey to find out the perceived convenience of
consumers with respect to billing, purchasing card, recharging outlets, charging
process, intention to swilch and so on.

Keywords: Postpnid Meter, Prvpnid Meter, Discoms, Electricity, Consumer
I’erceplion, Consumer Satisfaction.
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